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START HERE

Learn the system. Then test it.

A creator publication about attention, production and the money behind the screen.

Rhinohead Labs investigates digital business models, explains how they work and turns the findings into tools you
can use. Our category is independent research and digital intelligence. The publication is the investigation; the
workbook at the end is where you apply it.

Viral on Purpose is a useful question, not a promise. You can choose a subject, make an honest demonstration,
improve its presentation and run a bounded experiment. You cannot order an audience response. A publication
that pretends otherwise would recreate the problem we are investigating.

Who this is for

Start here if you have a phone, a subject you can responsibly demonstrate and no reliable map of the creator
economy. You will learn how a post is made, how discovery differs from monetization, how to examine a creator
case and how to record a first test. The examples favor small, reversible steps over expensive equipment or
speculative inventory.

THE FINISHED PROJECT

Your capstone is a defined audience, a truthful content brief, three finished pieces, a rights and cost record, a
monetization map and a documented next decision. Going viral is not a graduation requirement.

Commercial disclosure

Rhinohead intends to sell educational publications and implementation tools. Those plans create a commercial
interest in this subject. This working edition has no named sponsor, paid placement or affiliate link. Future
sponsorship is a proposed funding route, not booked revenue. No course completion, private account audit or
original interview is claimed in this edition.

THE BRAND

Know More. Build Better.
Research-backed knowledge. Real-world strategies. The tools to build what's next.
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METHOD

What the evidence can actually tell you

Public-source research, bounded case comparisons and explicit unknowns.

Grade Evidence What it establishes

A Primary document or record Published rules; a documented event or figure
within its scope.

B Research with an inspectable method A finding for that sample and design; transfer
needs judgment.

C Self-report or interested-party case What the speaker/company reports; no
independent earnings audit.

D Unknown or unsupported inference A missing value or claim we cannot substantiate.

Grades apply to a claim, not a person. A platform help page can be A for a published eligibility rule and D for
typical creator income. A brand announcement can verify a partnership while leaving its fee private. A fundraising
total is not the creator's personal revenue.

How this edition was assembled

Research cutoff: October 18, 2026. We reviewed public platform documentation, primary company and charity
materials, creator statements and selected research papers. Inline source IDs lead to a register with links and
scope notes. Case selection is purposive: contrasting mechanisms that can be explained, not a representative
sample of all creators. There is no new causal experiment, population income survey or complete course audit
here.

Read the labels

= Documented: a source supports the narrow statement. Reported: a party says it; independent verification
may be absent.

= Rhinohead analysis: our interpretation or comparison. lllustrative: invented inputs used to teach arithmetic or
a workflow.

= Proposed test: a decision rule to try. It is not a validated universal benchmark.

THE MAJOR LIMIT

Public success stories hide unsuccessful attempts, costs, private contracts and selection effects. We explain
plausible mechanisms and practical tests. We cannot calculate your chance of success from these cases.
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START HERE

The shortest route through this book

Read to understand; build to discover what remains unknown.

n Start here & method 02-04
n Foundations & psychology 05-18
Production from zero 19-22
n Platform field guide 23-35
n Cases & original analysis 36-47
n Revenue & real economics 48-56
The final workbook 57-64

Reference register follows the final workbook. Source IDs are clickable.

A small dictionary before you begin

Impression: an exposure counted under a platform's definition. View: a platform-defined viewing event; definitions
differ. Never compare raw counts without checking them.

Retention: how viewing continues over time. Conversion: a defined next action divided by the relevant opportunities
to act.

= Revenue: money earned before some or all costs. Contribution: revenue less the variable costs you specify. Profit:
the remainder after the full stated cost basis.

= Rights: permission to use a work or likeness. Attribution: rules assigning credit for a result. Neither a credit line nor
an attribution window establishes causation.

For a first pass, read the foundations, one platform relevant to your location, two contrasting cases and the economics.
Then complete the final workbook. Return to the other platform pages when choosing a distribution or revenue route;
opening six accounts is not the assignment.

BEFORE SPENDING

Write a cash limit and an hours limit. Check account and country eligibility in the official dashboard. Use equipment you
already have. Delay recurring software, inventory and paid promotion until a specific constraint justifies them.

Each publication should stand on its own: enough explanation to understand the model, enough evidence to question it,
and enough instruction to take the next responsible step. Seventy-seven pages is our ceiling, not a reason to stretch a
thin idea.
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01/ UNDERSTAND DISTRIBUTION

The feed is a matching system

Begin with the viewer, the viewing situation and the promise your video can actually deliver.

A recommendation is a platform choosing something a particular person might want next. It is not a public verdict
on your talent. Distribution means the opportunities people receive to encounter your work. A signal is an
observed action or attribute used to make a prediction. Watching, skipping and expressing disinterest can tell
different stories. YouTube describes multiple signals, including satisfaction surveys; watch time is not its sole
definition of value. [F02]

A usable model, with its limits

Think in three questions: can this content be recommended, which viewers might value it, and what happens when
they encounter it? This is a planning model, not a disclosed sequence of code. TikTok's 2020 explanation
describes ranking from combinations of interactions and content information, alongside eligibility and diversity
considerations. It does not publish a universal ladder of fixed view counts that every video must pass. [FO01]

= Name the intended viewer: a first-time seller comparing fulfillment options is more precise than ‘entrepreneurs.’

= Name the situation: browsing for entertainment, searching for an answer and returning for an ongoing story
imply different expectations.

= Name the payoff: show the completed comparison, repaired object or explained decision the viewer will
receive.

= Name the evidence: decide what footage, demonstration or source makes that payoff credible before writing
the introduction.

RHINOHEAD ANALYSIS

Separate an audience problem from a distribution problem. Few views cannot identify which one you have. First
check publication status and available eligibility notices. Then inspect the promise, opening, traffic sources and
actual viewer response. Make the smallest useful change you can explain. A new hashtag cannot repair an unclear
demonstration.
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02 / COMPARE THE SURFACES

One video enters different situations

Choose a discovery surface before deciding how to package the idea.

A surface is the place where content appears: a home feed, search results, an account page or the next-video
panel. Platforms operate multiple systems. YouTube says its homepage depends primarily on viewing history,
while the current video is a principal signal for Up Next. The Shorts player is another personalized surface. [F02]
Treating all of these as one algorithm hides the reason a viewer encountered you.

Situation Viewer's likely question Creative implication

Search result Does this answer my question? Name the task and show the relevant outcome.

Discovery feed Why spend time on this now? Make the subject, stakes and first proof clear
immediately.

Returning audience Why return for this installment? Keep the recognizable promise while developing

something new.

These are Rhinohead planning interpretations, not claims about every viewer. Meta's explanation describes
several ranking systems and combinations of predictions rather than one perfect measure of value. A predicted
share can be one input; that does not establish a magic share percentage that unlocks reach. [FO3] The same logic
applies when creators advertise a supposedly universal completion-rate requirement: ask which platform, surface,
length, audience and source establish it.

Make an adaptation, not a blind copy

Suppose you demonstrate how to photograph a product at home. A search-led version can name the equipment
and task. A feed-led version can open on the finished photograph and reveal the improvised setup. A follow-up for
returning viewers can test an improvement suggested in comments. The underlying work stays useful; the route
into it changes. Do not imply these examples are tested winners.

OUTPUT

Write your primary surface, the viewer's likely question and the first piece of visible proof. After publication, use the
actual traffic-source report to check whether your assumed discovery situation matches what happened. Platform
documentation describes systems; your analytics describe the sample you reached.
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03 / ATTENTION AND UNDERSTANDING

Make the information easier to follow

A viewer cannot act on instructions they could not understand, even if the edit kept moving.

Attention, comprehension and usefulness are different outcomes. A rapidly changing video may be hard to ignore
and still leave a beginner unable to repeat a single step. Cognitive-load research concerns the demands placed on
limited processing capacity during learning. Mayer and Moreno discuss removing irrelevant material, coordinating
words and pictures, and breaking complex instruction into manageable parts. This is learning research, not proof of
a TikTok retention formula. [F04]

Explain the unfamiliar before stacking the steps

For a beginner, ‘open the dashboard and optimize conversion’ contains two unexplained objects. A dashboard is
the screen summarizing activity. Conversion means a specified action, such as a completed order; the conversion
rate requires a defined denominator. Say which screen to open, which number to locate and which decision that
number supports. Point to the relevant area while discussing it. The explanation becomes longer in seconds but
less expensive in mental effort.

= Give the destination first: show what a completed setup or worksheet looks like.

= Use one main action per instructional beat. Define a new term where it is first needed.

= Keep supporting labels close to the object they explain. Remove decorations that compete with the task.

= Provide readable captions and check them manually. Accessibility has value even when it adds material to the
screen.

= Pause after consequential actions. Give the viewer a visible checkpoint before introducing the next decision.
Apply this to a product-listing demonstration. First show an example listing. Next explain the information required.

Then enter one field and explain why it matters. Finally show how to preview and verify the result. A face-camera
monologue, screen recording and annotated still can each help; use the format that makes the action inspectable.

RHINOHEAD TEST

Show the rough cut to a genuine beginner. Ask them to explain the next action without your help. Record where the
instruction failed. This is a usability check, not a randomized performance experiment or a representative survey of
the audience.
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04 / READ THE EVIDENCE

A retention curve is a clue

Observe the playback pattern first. Treat explanations for that pattern as hypotheses.

Audience retention describes how viewing changes across a video. A decline is not a direct measurement of
boredom, and a spike is not direct proof of delight. YouTube says spikes can reflect rewatching or sharing, but can
also mean a section was unclear and needed replay. Dips can reflect skipping or leaving. The chart records
behavior; it does not interview the viewer about the cause. [FO05]

Observed pattern Competing explanation Next useful check

Early drop Wrong expectation or slow orientation Compare title, first frame and opening promise.
Spike on a technical step Useful detail or confusion Check comments and ask a beginner to follow it.
Dip during a transition Redundancy or people finding the answer Inspect the exact footage and nearby payoff.
Longer average viewing Stronger interest or a different audience Compare traffic sources and video length.

The right comparison matters. A short demonstration and a lengthy investigation serve different viewing tasks.
Compare your own videos of similar format and length, then inspect audience composition. A result dominated by
returning followers is not automatically comparable to a result dominated by strangers. Keep the reporting window
consistent; a video's first day and first month describe different samples.

Run a post-mortem with timecodes

Mark the moment the promise becomes clear, the first proof appears, the main answer arrives and the call to
action starts. Write one observation beside each. Replace ‘people have no attention span’ with something
inspectable: ‘the equipment list begins before viewers see the final photograph.” Your next edit might move the
photograph earlier while leaving the teaching intact.

NO UNIVERSAL TARGET

This publication does not prescribe a magic retention percentage. Save the graph, date, duration and traffic context.
Write the proposed explanation separately, then design a comparison that could challenge it. An ambiguous graph
should remain ambiguous until further evidence helps.
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05/ BUILD AN HONEST OPENING

Curiosity needs a real answer

A hook introduces a worthwhile gap between what the viewer knows and what the video can demonstrate.

A hook is the opening that gives a viewer a reason to continue. It can be an image, a question, a demonstration or
a sentence. Loewenstein's information-gap account proposes that curiosity can arise when someone notices
missing knowledge or understanding. It is a theory of curiosity, not evidence that any specific phrase or number of
seconds guarantees views. [F06]

Use relevance, tension and proof

Relevance tells someone why the subject concerns them. Tension identifies a question, obstacle or surprising
comparison. Proof establishes that you can take them somewhere credible. For a listing tutorial, ‘Watch me make
money online’ promises an outcome the footage may not substantiate. ‘Here is the information missing from this
product listing - and how | check it’ sets a narrower, inspectable task. The second opening still needs a useful
answer.

= Write the factual destination first. What will the viewer know or be able to inspect at the end?
= Choose the first artifact: the completed build, original document, measurement or visible mistake.

= Write the unresolved question in ordinary words. A beginner should understand the question before needing
the answer.

= State important scope in the opening: one test, one seller, one product or one region is not the whole market.
= Remove claims you cannot demonstrate. Keep necessary qualifications attached to earnings, time, cost and

results.

Curiosity becomes manipulation when the missing answer never arrives or the promised evidence turns out to be
unrelated. Build the answer into the script before polishing the opening. If the question is genuinely unresolved,
say that the investigation compares plausible explanations rather than promising a final secret.

RHINOHEAD ANALYSIS

A good opening is a small contract. Review it after editing: does the finished video deliver the promised answer, at
the promised level of certainty, for the stated audience? If it cannot, narrow the promise or complete the evidence.
Do not manufacture confidence to rescue the headline.
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06 / WORKED COMPARISON

Three openings, three different promises

These invented examples show how to improve clarity; they are not measured performance results.

Imagine a beginner making a short tutorial about photographing a ceramic mug beside a window. The available
evidence is modest: one phone, one room, three arrangements and the resulting photographs. The creator has no
experiment establishing what makes products sell. The opening must fit those boundaries. Changing the language
changes the contract with the viewer; it does not magically change the strength of the evidence.

Opening Problem or value Evidence it needs

‘This trick makes products Claims sales causation from a photo exercise. A credible sales comparison, with other causes
sell’ addressed.

‘Three window-light setups Accurate, but the decision is still vague. All three setups and photographs, fairly shown.
for a mug.’

‘Which setup makes the Names a concrete visual decision. Comparable images and an explanation of the
handle easiest to see?’ criterion.

Build the promised demonstration

Show the three resulting photographs, identify the feature you are comparing, and then reveal the arrangements.
Hold camera position, mug position and exposure settings steady where practical; record changes you cannot
control. Explain why the chosen criterion matters for this exercise. Visibility is not the same as aesthetic quality,
and neither alone establishes sales performance. This keeps a small, useful tutorial from pretending to be a
commerce study.

Film the evidence before recording a confident introduction. Once the answer is visible, draft a direct version, a
question version and a result-first version. Choose one for the initial publication based on clarity. Ask a beginner
what they expect from each opening. Their answer checks your communication; it does not predict the feed's
response.

PLATFORM DISTINCTION

YouTube's native title-and-thumbnail testing uses concurrent alternatives and watch-time share for eligible videos; it
does not test different spoken openings, and the tool is unavailable for Shorts. [F13] Posting three different edits at
different times is an observational comparison unless you can justify a stronger design.
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07 / WHY PEOPLE PASS THINGS ON

Sharing is a social decision

Design something a viewer can use with another person, then investigate whether that actually happens.

Someone can watch a video privately without needing anyone else to see it. Sharing adds a second decision: is
this worth sending, to whom, and why? Berger and Milkman studied New York Times article emailing and
conducted laboratory experiments concerning emotion and transmission. Their work linked practical usefulness
and certain activating emotions to sharing-related outcomes. The field dataset involved articles published in 2008;
it was not a TikTok growth trial. [FO7]

Write the recipient into the idea

For a practical tutorial, imagine one specific exchange: ‘send this to the friend photographing their first products.’
For a researched comparison, imagine ‘this answers the question our team keeps debating.” This exercise forces
the content to carry a complete, usable point. A vague instruction to share cannot supply the missing relevance.
The imagined exchange is a creative hypothesis until real audience evidence supports it.

= Utility: provide a checklist, demonstration or comparison that reduces a real task.

= Recognition: express a situation accurately enough that people recognize their own experience.

= Discovery: show an unfamiliar mechanism with evidence the viewer can inspect.

= Conversation: explain a meaningful trade-off without forcing a false winner or manufacturing outrage.

= Portability: make the key point understandable when the video arrives outside your original caption or series.
Measure shares with a defined denominator, such as shares per reported view, and record the platform's metric
definition. A change in the rate may reflect a different audience. Do not equate a share with agreement, learning or

a purchase: people can share criticism, confusion or disbelief. Where available, examine the context of responses
rather than celebrating the number alone.

RHINOHEAD HYPOTHESIS

A useful test is to make one version self-contained enough to help a named recipient and another version oriented
toward a general reaction. Repeated comparisons can inform your creative judgment. Without randomized
exposure, describe any performance difference as a signal worth further testing, not proof that utility caused it.
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08 / RESEARCH CASE FILE

Popularity can change the outcome

The Music Lab experiment explains why visible success should influence a question, not settle it.

In a 2006 Science study, Salganik, Dodds and Watts created an artificial music market involving 14,341
participants and 48 unfamiliar songs. Participants were assigned to conditions with or without information about
previous downloads. Social-influence participants were also assigned to separate worlds, allowing the same songs
to develop different popularity histories. Stronger social influence increased inequality and unpredictability in
outcomes. [FO8]

What this establishes - and what it does not

The experiment supports a causal claim about the influence of visible choices within that artificial market. It does
not calculate a TikTok follower effect or prove that all popular products are poor. Nor does it say quality never
matters. Its practical warning is subtler: observed popularity can partly reflect the social process through which
people encountered earlier popularity. A winner's story alone cannot reveal what would have happened without
that process.

= For research: study ordinary results and unsuccessful attempts alongside spectacular winners. Record how
cases were selected.

= For your own brand: show the work itself, including sources, demonstrations and limitations. Followers can be
context, but cannot substitute for substance.

= For testimonials: identify what the person actually experienced. A satisfied viewer's comment is not verified
evidence of a typical buyer's earnings.

= For case analysis: separate the visible outcome, the creator's explanation and the evidence connecting that
explanation to the outcome.

Suppose a creator's successful video uses a red background. Copying the color copies an observable feature. It
does not reproduce the audience, topic timing, external attention, distribution history or production skill. Ask what
mechanism could make the feature matter, then create a bounded comparison. Treat a high-performing example
as a source of hypotheses.

RHINOHEAD ANALYSIS

Authority grows when readers can inspect why a conclusion deserves confidence. Visibility helps people encounter
the work; transparent reasoning helps them evaluate it. Rhinohead should publish both, including when the
evidence is too weak to make the claim a headline suggests.
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09 / DEFINE THE AUDIENCE

A niche is a repeatable promise

Choose whom you can help repeatedly, with evidence you can actually produce.

A category such as business, beauty or gaming identifies a subject. It does not explain why the same person

should return. A working audience definition combines a person, a situation and a recurring need. ‘First-time online

sellers making product demonstrations with a phone’ gives you practical constraints. You can now choose
examples, vocabulary and production methods that fit someone real.

Start with a provisional audience statement

Complete this sentence: ‘For [person] trying to [task] under [constraint], we publish [repeatable evidence or
experience] so they can [specific decision or action].” This is a Rhinohead planning device, not a scientifically

validated positioning test. It should describe work you can keep delivering. A promise to uncover secret millionaire

tactics creates obligations you may be unable to substantiate.

= Collect questions from relevant public discussions and direct conversations. Preserve exact wording and
context without exposing private identities.

= Group the questions by task: choosing, setting up, troubleshooting, comparing and improving are different
needs.

= |dentify what beginners assume incorrectly and what they already understand. Do not turn your own expertise
into an invisible prerequisite.

= List the evidence each answer would require. Drop ideas that need access, expertise or testing you do not
have.

= Create three related topics that would help the same person next month. If every topic serves a different
person, revise the promise.

Audience analytics can help check this definition after publication. YouTube distinguishes new, casual and regular

viewers and says active monthly audience can be more informative than subscriber totals. These are
watch-behavior categories, not customer identities; the segments themselves do not determine reach or
monetization. [F09] Combine patterns with direct questions about what viewers came to accomplish.

OUTPUT

Write one audience statement and three connected publication ideas. Name one reason each would matter to the
same viewer. Keep this provisional until repeated content and reader feedback show that the promise is useful and
sustainable.
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10 / INVESTIGATE DEMAND

Search interest starts a question

Find recurring needs, then check whether you can answer them more clearly or completely.

Demand research begins with the words people use when they need something. TikTok's Creator Search Insights
launch described a tool for discovering searched topics and content gaps in selected regions. That can help
generate ideas. It does not demonstrate that searchers will buy, that a gap is commercially valuable or that your
video will be distributed. Check current availability in your own account. [F10]

Build a small question ledger

Choose one audience task. Search several plain-language versions, then record the wording, date, region, existing
answers and unanswered detail. Add relevant comments where people explain what they still cannot do. Separate
a direct request from your interpretation. ‘The app won't verify my identity’ is a recorded problem; ‘people want an
advanced course’ is an inference that requires more evidence.

Candidate Useful evidence to collect Decision

Broad trend Who needs it and how it connects to your Use only if your audience has a relevant task.
promise

Repeated setup question Current official instructions and beginner Create a verified walkthrough.

failure points

Claimed shortcut Original claim, contrary evidence and actual Investigate before teaching it.
conditions
Content gap What existing answers omit and why Fill it only if you can substantiate the answer.

A competitor's view count is another signal, with limitations. Record the post's age, format, account context and
visible response. An older video has had more time to accumulate views; an established account may arrive with
distribution advantages. Public numbers rarely reveal profit, retention, paid promotion or unsuccessful posts. Avoid
ranking ideas by raw views alone.

RHINOHEAD SELECTION RULE

Prioritize a question when it matters to your chosen audience, you can gather sufficient evidence, existing
explanations leave a specific gap, and production fits your resources. This rule is an editorial judgment. Keep
rejected ideas in the ledger so you can see why they lost, rather than rewriting the history after one post succeeds.
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11/ PACKAGING AND DISCOVERY

Make the promise findable and accurate

The title, first frame, thumbnail and opening should describe the same useful experience.

Packaging is the set of cues that helps someone decide whether your content matches their need. In YouTube
search, the platform describes relevance, engagement and quality, including how the title, description and video
content match a query. Search can also be personalized. This supports writing a clear, relevant answer; it does not
establish that keyword repetition guarantees placement. [F11]

Turn the research question into a specific promise

Begin with the task and boundary: ‘Photograph a ceramic mug using a phone and window light.” A comparison
might add the actual decision: ‘Three setups compared for handle visibility.” The first frame or thumbnail can show
the resulting photographs. The opening then explains what is held constant and what changed. Every cue earns its
place by reducing uncertainty about the experience being offered.

= Use the audience's ordinary wording where it accurately describes the subject. Define specialized terms inside
the piece.

= Choose one principal visual claim. Tiny labels, multiple arrows and decorative badges can make the promise
harder to read.

= Check the design at the size people will encounter it, including a small phone screen.
= Remove anything that implies a result, scale or authority the video cannot support.

= Keep a record of title and thumbnail changes so later analytics are interpreted in the right context.

Click-through rate is the share of registered impressions that produced a view, not all views divided by every
exposure. YouTube cautions that it varies with audience and traffic source. A high rate among loyal followers
cannot be compared mechanically with broad discovery traffic. [F12] Review viewing and relevance after the click
as well as the click itself.

TEST WITH THE RIGHT TOOL

On eligible YouTube videos, the native A/B tool can compare up to three titles, thumbnails or combinations
concurrently. It evaluates watch-time share and may return no clear winner. It is unavailable for Shorts. [F13] An
inconclusive result is information, not permission to invent certainty.
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12 / BUILD THE EXPLANATION

From evidence to a usable script

This illustrative script turns a modest practical exercise into a complete explanation without inventing a
business result.

Return to the mug-photography exercise. Before scripting, gather the finished images, setup footage and notes
about conditions. The teaching goal is narrow: help a beginner reproduce the arrangements and compare visibility.
Sales, conversion and universal aesthetic preference are outside the evidence. Planning the boundary first
protects the script from expanding into claims the footage cannot support.

Beat Illustrative script direction What appears
Orient ‘These use the same mug, phone and The three images, clearly labeled.
window.’
Explain ‘I changed the mug's angle and recorded each Overhead sketch and actual positions.
setup.’
Demonstrate ‘Here is how to repeat the comparison.’ A readable, continuous view of each action.
Resolve ‘Compare handle visibility; then choose your Final images and the worksheet question.

own criterion.’

The script is an example, not a claim that this exact edit has been tested. Each beat answers a beginner's next
question. If you introduce exposure, explain that it concerns image brightness and show the setting you actually
used. If daylight changes, say so and record the limitation. Make the limitations part of understanding the exercise
rather than hiding them in an unreadable final frame.

Audit the draft in two passes

In the evidence pass, underline every factual assertion and match it to footage, a source or a labeled inference. In
the instruction pass, identify the action, required input and completion check for each step. Read the narration
aloud while watching the demonstration. A sentence that outruns the image may require a pause or a separate
example, not faster delivery. This is consistent with reducing unnecessary learning demands, while remaining an
editorial application of research. [F04]

FINISHED OUTPUT

Keep a script, shot list and evidence ledger together. A different editor should be able to tell which image supports
each statement and which statement remains a hypothesis. The audience should be able to attempt the exercise
without buying a missing explanation.
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13 / EXPERIMENTAL REASONING

A comparison is not automatically an
experiment

Be precise about what changed, what was measured and what the design can establish.

A hypothesis is a proposed explanation you can challenge with evidence. A treatment is the change being studied;
an outcome is the measured response. Random assignment makes different conditions more comparable on
average by reducing systematic selection differences. NIST's experimental-design guidance describes randomly
assigning factor levels to experimental units and using replication. [F14] Most creators cannot randomly assign
organic viewers to different edits.

Use the strongest design you can honestly name

A native concurrent packaging test on one eligible video can support a stronger comparison than replacing a
thumbnail tomorrow and comparing totals. YouTube explains that its native alternatives appear concurrently, while
sequential tests can produce different results as audiences change. [F13] The result still concerns that video, those
options and the exposed viewers. It is not a universal law about colors, faces or headline phrasing.

= State the question before publishing: ‘Does a result-first opening help this audience understand the task?’ is
clearer than ‘make it viral.’

= Choose the principal measure and reporting window in advance. Keep other measures as context so you
cannot quietly switch the goal after seeing results.

= Record competing changes: topic, duration, traffic source, season, audience, promotion and production quality
can all differ.

= Repeat comparisons across related work when practical. Report all planned versions, including weak or
inconclusive outcomes.

= Use cautious conclusions: ‘promising in these comparisons’ is appropriate when viewer assignment and other
conditions were uncontrolled.

Changing one visible feature helps interpretability but does not erase hidden differences. Posting version A on
Monday and B on Friday can expose them to different people and events. One viral result cannot identify the
responsible component. An ordinary result does not establish that the idea has no potential.

EXPERIMENT CARD

Before production, write: question; audience; variants; main measure; window; known differences; stopping rule;
and what would change your mind. Afterward, add observations, limitations and the next decision. Preserve the
original card so hindsight cannot rewrite your prediction.
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14 /| DIAGNOSE AND DECIDE

Choose the next useful change

The purpose of measurement is a better decision, not a flattering screenshot.

Consider two invented long-form YouTube examples. Video A receives 10,000 registered impressions, a 6%
click-through rate and two minutes of average viewing from those impression-driven views. Video B receives
10,000 impressions, a 4% rate and four minutes. On these simplified assumptions, A produces 600 views and
1,200 minutes; B produces 400 views and 1,600 minutes. These are arithmetic examples, not benchmark data or a
model of platform ranking.

Signal Question it raises Next action

Few encounters Eligible, narrow topic or limited demand? Check status and traffic context before blaming
the edit.

Encounters, weak entry Unclear promise or mismatched audience? Inspect packaging and the discovery surface.

Strong entry, early exits Wrong expectation or delayed proof? Compare the promise with the opening footage.

Viewing, little application Was the next action clear and achievable? Check the instruction with an actual beginner.

The example explains why one metric cannot summarize the entire experience. It does not imply that total minutes
are the only goal. A correct two-minute answer can be more useful than a padded four-minute explanation.
YouTube's CTR documentation warns about traffic-source and audience differences; check those before treating A
and B as equivalent samples. [F12]

Keep an evidence-to-decision trail

Write four lines after each publication: what happened; what might explain it; what remains unknown; and what you
will change next. Add the source of each observation. A timecoded retention drop, a beginner's failed task and a
public comment are different forms of evidence. Together they can sharpen a diagnosis, but none should be
silently promoted into proof of a general psychological law.

COMPLETION CHECK

You can explain your intended viewer, surface, promise, proof and next test in ordinary language. Your next change
follows an observation. You know what result would challenge the explanation. This is the foundation of a
repeatable content practice; it is not a guarantee of views, income or success.
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PRODUCTION

Build a small production bench

The first useful asset is a repeatable process, not a shopping list.

Al-generated editorial illustration / No real creator, workspace or case is depicted.

Use a phone you already own, a stable surface or tripod, a quiet room and window light. Wipe the lens. Record ten
seconds, play it back through headphones and check speech clarity before shooting a complete piece. A bright
image cannot rescue an explanation the viewer cannot hear.

= Create a project folder with subfolders for research, script, original footage, licensed assets, exports and
results. Keep originals; work from copies.

= Write one viewer question. Pick a demonstration you can genuinely perform. Gather the physical objects and
source notes before recording.

= Test vertical framing for a short vertical piece. Keep essential text and objects away from interface overlays;
preview the actual upload.

= List cash spent and minutes worked. An inexpensive process can still be costly in labor.

BUY ONLY FOR A SPECIFIC FAILURE

If speech is unusable, solve distance and room noise before buying a camera. If the demonstration is unclear,
change the shot. If the argument is unsupported, more equipment will not improve it.
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PRODUCTION

Turn a question into a shoot

A script is a plan for evidence, not only words to say.

Beat Desk-organization example Evidence on screen

Question Can | clear this desk without buying storage? One fixed before shot.

Method Remove unused items; group by task. Hands sorting actual objects.
Demonstration Return only the daily-use objects. Same camera angle, no hidden substitution.
Limitation This fits my desk; it may not fit yours. Dimensions and unresolved cable problem.
Next action Try one zone and record what stayed. A blank three-item checklist.

This is an invented teaching example. It does not claim that desk organization is a profitable niche. The
transferable method is visible proof matched to a bounded claim. When you write a line, ask what the viewer would
need to see to evaluate it.

Build a shot list

For every beat, specify framing, action, audio and required text. Capture the final result from the same angle as the
beginning. Record a clean explanation and a few close shots of the process. Do not film every possible detail;
gather the evidence needed to make the explanation intelligible.

= Read the script aloud once. Replace jargon with the action you mean. Cut claims you cannot demonstrate or
source.

= If money or a free product is involved, put the disclosure into the script and edit plan from the beginning.

= Prepare a fallback: a still image with narration can explain a detail better than a shaky moving shot.

DONE WHEN

A stranger can identify the question, see what you actually did and understand the main limitation. This is an
editorial quality check, not a proven retention formula.
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PRODUCTION

Edit for understanding

Use the minimum change that makes the evidence easier to follow.

Import a copy of the footage into an editor you can operate. Assemble the explanation in the order a beginner
needs: question, method, demonstration, result, limitation and next action. Remove accidental dead time, repeated
sentences and confusing transitions. Keep pauses that help someone understand the action.

A practical first editing pass

= Listen without looking. Does the explanation make sense? Reduce distracting music and repair abrupt audio
cuts.

= Watch without sound. Add accurate captions and labels for essential information. Correct names, numbers and
technical terms manually.

= Check the claim against the footage. Do not speed up a process in a way that misrepresents its duration or
remove a failed step while calling the result effortless.

= Preview at phone size. Increase important text rather than filling the frame with more words. Avoid flashing

elements that contribute nothing to comprehension.

Export a clean master and a platform-specific copy. Use the upload preview to check cropping, captions, product
tags and the cover frame. Keep project files so a correction can be made without reconstructing the entire edit.

Rights are part of production

A photograph can be protected by copyright; finding it online does not give you permission to reuse it. The U.S.
Copyright Office explains that original photographs carry copyright protection. Keep a license or permission record
for outside material. This is a starting principle, not a complete legal analysis of every use. [R03]

SIMPLE ACCEPTANCE CHECK

Clear audio. Legible text. Truthful demonstration. Checked sources. Recorded permissions. Appropriate disclosure.
No personal information exposed. Export opens and plays correctly.
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PRODUCTION

Publish once. Record what happened.

A distribution checklist protects the experiment from avoidable confusion.

Before publishing, write a descriptive title or caption that matches the actual content. Choose a cover that helps the
intended viewer recognize the subject. Add links only where they lead to the promised destination. Verify any
disclosure, rights requirement and platform-specific setting. Save the published URL and time.

Observe on a consistent schedule

Choose an observation window before you see the result: for example, 24 hours and seven days for this first
experiment. Those windows are a proposed workflow, not an algorithmic rule. A search-led tutorial may mature
differently from an event reaction. Record the observation time alongside the count so unlike windows do not
masquerade as comparable performance.

Record Why Common mistake

Format, length, topic Describes what changed Comparing unlike pieces as if identical.
Definition + denominator Makes a rate interpretable Calling every count a view.

Cash and hours Shows the cost of learning Treating owner labor as free.
Comments and next Adds context to counts Reading one loud comment as demand.
actions

Rights/disclosure status Keeps the asset usable Republishing beyond permission.

Repurposing means adapting a useful idea to another context. Keep the evidence, update the framing and verify
the receiving platform's requirements. A clip may be an invitation to a longer explanation; it does not automatically
replace it. Check music and other licenses before cross-posting.

AFTER THE FIRST THREE

Review the whole record. If a result is weak, inspect whether the question, explanation, packaging or audience fit
needs work. Changing everything at once makes the next result harder to interpret. No fixed number of posts
proves that a niche works.
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START HERE / ACCOUNT ARCHITECTURE

Build the account before the audience

A public profile, publishing access, a monetization program and a payout account perform different jobs. Set
up each deliberately.

Your profile is the public identity people encounter. Your login controls access. Your channel or creator account
holds content and analytics. Monetization enrollment is a separate permission to use particular earning features.
The payout account determines where approved money can go. A large following does not automatically complete
the other layers. Treat this separation as an operating model, then check the actual platform interface rather than
assuming every app uses the same labels.

Layer What it controls Your first check

Identity Name, country, age, ownership Use accurate details
Access Who can publish or change settings Enable two-step verification
Program Which earning feature is approved Read its own eligibility
Payment Tax details and bank/payment destination Confirm onboarding status

On YouTube, channel permissions let collaborators work without the owner's Google password. Roles differ: an
owner, editor and viewer do not have equivalent powers. Even an editor can have significant publishing access.
Read the capability list before assigning a role; remove access when a project ends. This is a concrete example of
why hiring an editor should not mean handing over the business login. [P01]

= Create a dedicated working email and store recovery codes securely. Keep a record of who owns the channel,
domain and payment account.

= Record the account type and country before selecting a revenue plan. TikTok distinguishes Personal and
Business Accounts; the name of the account type is not proof of eligibility for every creator feature. [P02]

= Save original footage, project files, music licenses and permissions outside the platform. A post is distribution; it
should not be the only copy of the asset.

= Never buy an account, fake location or invent identity details to bypass an eligibility screen. If a feature is
unavailable, build a plan that works without its revenue.

COMPLETED OUTPUT

One account register: platform, owner, account type, recovery method, authorized collaborators, enabled earning
features and payout status. Leave sensitive passwords and identity documents out of shared workbooks.
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TIKTOK / VIEWS AND REWARDS

A view is not a payable view

Creator Rewards is one income mechanism. It is neither an automatic payment for posting nor a forecast of
what your audience will earn.

TikTok's published Creator Rewards requirements include an eligible region, a Personal Account in good standing,
authentic account details, minimum age 18 (19 in South Korea), 10,000 followers and 100,000 video views in the
preceding 30 days. Eligible videos must be original and at least one minute long. These are program conditions,
not a promise that any applicant or video will be accepted. [P03]

The denominator changes after entry. TikTok describes qualified views as eligible, unique For You feed views and
excludes several categories, including artificial, promoted and very short views. Its rewards documentation
describes standard rewards using qualified views and RPM, with additional rewards reflecting production,
engagement and specialization. The reviewed support material also limits earning to eligible videos posted after
approval. [P04] A public million-view counter therefore cannot be multiplied by an internet rate and called verified
income.

Run the check in this order

= Open TikTok Studio and inspect the monetization options offered to your account. Capture the current eligibility
screen and the date; a screenshot from another country is not your entitlement.

= Before filming, decide whether the piece is editorial, sponsored, affiliate or another commercial format. TikTok's
program comparison excludes sponsored content, Duets and Stitches from original qualifying Rewards content.
[PO5]

= After posting, record total views, qualified views where available, estimated rewards, video duration and
production time separately. Wait for the program's reporting lag rather than treating an empty first-day panel as
final.

= Reconcile estimates with finalized payment records. A useful test may produce learning or customers while
producing no Rewards revenue; label those outcomes separately.

RHINOHEAD ANALYSIS / PLANNING RULE

Use $0 for unapproved platform revenue in the base budget. Add observed revenue only after you have eligible
posts and payment evidence. This conservative budgeting choice is our proposal, not a prediction that the platform
never pays beginners.
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TIKTOK SHOP / CHOOSE YOUR ROLE

Creator commissions and seller profit
differ

An affiliate recommends another merchant's product. A seller runs the shop. Their income, costs and
responsibilities require different workbooks.

TikTok Shop's US Creator Eligibility Policy, dated September 25, 2026, distinguishes Affiliate, Marketing and Official
Shop creators. Affiliate creators can apply with at least 1,000 followers, subject to age, US location, identity and
compliance conditions. Affiliates below 5,000 followers enter a pilot with limitations. Official and Marketing accounts
bind to a seller and have different permissions. Entry does not mean unrestricted access to every product or
campaign. [P06]

Role Money received Costs to investigate

Affiliate creator Approved commission on qualifying sales Samples, filming, edits, time

Shop seller Settlement from product sales Inventory, fees, fulfillment, returns
Paid creator for a brand Contracted creative or placement fee Production, revisions, rights granted

Start by writing a one-sentence role statement: 'l will demonstrate other sellers' products as an affiliate' or 'l will sell
my own inventory.' If you choose the second, this creator guide is not a complete seller compliance or inventory
manual. Validate merchant registration, product category restrictions, documentation, logistics and settlement terms
before purchasing stock. Do not confuse permission to publish shoppable content with permission to sell any
product.

= Choose one product you can inspect and demonstrate honestly. Record seller reliability, current price,
commission terms, product limitations and sample cost before accepting it.

= Build the video around a question the demonstration actually answers. Show relevant constraints or failures;
remove claims you cannot substantiate.

= Track orders through settlement. TikTok distinguishes unsettled, settled and refunded affiliate orders; refunded
orders do not earn commission. [P07] A pending order is not cash collected.

= For each test, preserve the content ID, product ID, commission shown at selection, costs and eventual settled
result. Use the platform's reported attribution rather than claiming every later sale came from your post.

PASS CONDITION

You can explain who pays you, what event earns the payment, what can reverse it and what you spent. 'l opened a
Shop account' is setup progress, not evidence of a viable business.
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TIKTOK / THE OTHER EARNING LAYERS

Rewards are only one revenue layer

Fans, purchasers and brands can fund different activities. Check each feature independently and count the
workload that comes with it.

Mechanism Who ultimately funds it What to verify

Video/LIVE Gifts Viewers purchasing virtual items Feature access and actual payout rules
Subscription Paying members Benefits, recurring work, local terms
Series Buyers of paywalled content Access, price, review and refund terms
TikTok One / brand work Advertiser or brand Brief, payment, usage rights

Video Gifts are distinct from Creator Rewards. TikTok's reviewed help page lists a Personal Account, eligible
location, age requirements, 10,000 followers, a 30-day-old account and a recent public post. It excludes ads,
sponsored or promoted posts, Duets and Stitches. Gifts can generate Diamonds; do not equate what a viewer
spends on virtual items with the creator's cash receipt. [P08] Current account screens and applicable virtual-item
terms remain necessary checks.

TikTok's September 2024 announcement expanded Subscription beyond LIVE: members pay for benefits such as
exclusive content and access. [P09] Series is a separate paywall for a collection of videos; the reviewed current
creation instructions allow up to 80 videos and require submission for review. [P10] A subscription needs ongoing
benefit delivery, while a Series needs a defined purchasable product. Neither is passive simply because payment
is digital.

TikTok One connects creators, advertisers and brands. Its help page lists baseline account, age, follower and
recent-activity conditions, with some regional variation. [P11] This is a collaboration route, not a universal salary or
a requirement for every independently negotiated brand contract. Keep payment for making content, payment for
publishing it and permission to reuse it as separate items in a deal.

RHINOHEAD OPERATING PROPOSAL

Choose one primary earning hypothesis for your first experiment. Record other unlocked features as optional
layers, not revenue you have already earned. For memberships, promise a benefit schedule you could deliver even
during a low-view month; measure cancellations and support time alongside new sign-ups.
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INSTAGRAM / DISCOVERY AND RELATIONSHIPS

Test the content and the relationship

Reels can introduce you. A profile, a useful archive and repeated interaction give a new visitor reasons to
return or buy.

For a beginner, separate two questions: '"Will unfamiliar people watch this?' and 'Will the right people want more
from me?' A Reel's attention result answers only part of the first. Your profile should state who the account serves,
show relevant work and make the next action intelligible. This is Rhinohead's proposed operating design, not a
formula Instagram guarantees will increase distribution.

Instagram's Trial Reels provide a real testing tool: the platform first shows the trial to non-followers and reports
engagement information. A creator can later share it more broadly or use an automatic-sharing setting. Some
followers may still encounter it through other surfaces, so 'trial' does not mean a laboratory with complete
separation. [P12] Record whether automatic sharing was enabled; otherwise you may misread a distribution
change as a creative improvement.

Meta reported that 40% of creators in its internal analysis posted Reels more often after trying trials, and 80% of
that subgroup increased non-follower reach. The analysis covered over 400,000 creators and compared months
before and after adoption. These are company-reported observational findings, not proof that the feature caused
an identical lift for everyone. [P13] Use the feature to ask a precise question, not to borrow a promised outcome.

= Create one clear demonstration and two alternative openings. Keep the viewer problem and the promised
answer consistent so the comparison remains interpretable.

= At the same observation window, log views, reach where shown, watch metrics, shares, saves, profile actions
and the chosen business action. Do not combine them into an unexplained 'engagement' number.

= Check the Professional Dashboard for monetization and account status. Instagram has offered Gifts and
Subscriptions, but historical launch announcements do not establish your current eligibility, fees or availability.
[P14][P15]

= For brand work, preserve the agreement and disclosure record. A sponsorship fee, licensed asset, affiliate sale
and fan gift should occupy different ledger categories.

KNOWN LIMIT

Instagram help pages were rate-limited during this review. We do not publish a supposedly current universal
follower threshold for every monetization feature. Verify the terms offered to the actual account before budgeting for
them.
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YOUTUBE / FORMATS AND MONEY

Shorts and long videos do different work

Choose the format around the viewer's job, then evaluate the appropriate metrics and earning mechanism.

A short demonstration can answer one focused question. A longer video can explain prerequisites, alternatives,
failures and a complete build. Neither format inherently creates trust: the evidence and usefulness have to survive
the extra or reduced time. Treat a Short that leads to a longer explanation as a testable audience journey, not proof
that every Short viewer will become a long-form subscriber.

YouTube announced that from August 24, 2026, views across Shorts, long-form, podcasts and live are counted
from the first frame. The prior definition becomes an engaged view, and qualified public views remain relevant to
eligibility. YouTube says the counting update does not itself change recommendations. [P16] Check which metric a
chart or program actually uses; a public view screenshot is insufficient evidence for a payout calculation.

Earning mechanism Published share basis What it does not mean

Watch Page ads 55% of relevant net ad revenue 55% of an advertiser's entire budget
Shorts Feed ads 45% of allocated Creator Pool revenue 45% of every ad beside your Short
Memberships / Supers 70% of relevant net revenue 70% of every displayed retail price

The shares above describe distinct YouTube contract modules. [P17] They are percentages of a defined revenue
base, not a dollars-per-view guarantee. Memberships, Super Chat, Super Stickers and Super Thanks represent
fan funding; Shopping represents commerce. Availability and additional feature conditions apply. The expanded
YPP guide also lists Jewels and gifts for eligible live creators. [P18] Read the product's actual terms rather than
assuming that joining YPP unlocks every feature everywhere.

FIRST USEFUL EXPERIMENT

Publish one complete answer to a real viewer problem, then make a Short that demonstrates one valuable part.
Record the formats separately, inspect actual viewer overlap and referrals where available, and compare the hours
required. A sustainable series should be judged across several releases, including ordinary performers, rather than
the single best upload.
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YOUTUBE / CURRENT AND ANNOUNCED RULES

Put the effective date beside the threshold

This edition was checked October 18, 2026. Rules operating now and changes announced for February 2027
belong in different boxes.

Current YPP ad-revenue entry requirements include 1,000 subscribers plus either 4,000 qualified watch hours in
the preceding 12 months or 10 million qualified Shorts views in 90 days. Country availability, policy compliance and
account requirements also apply; meeting the numbers triggers review rather than automatic admission. Shorts
Feed watch hours do not count toward the long-form-hours route. [P19]

In eligible countries, earlier access to fan funding and selected Shopping features uses 500 subscribers, three
valid public uploads in 90 days, and either 3,000 qualified watch hours in 12 months or 3 million qualified Shorts
views in 90 days. Each earning feature has its own conditions. [P18] A claim that "YouTube only pays at 1,000
subscribers' therefore erases meaningful distinctions.

Announced for February 1, 2027

YouTube states that new ad/Premium entrants will need 1,000 subscribers with 8,000 qualified watch hours in 365
days or 20 million qualified Shorts views in 90 days. Existing YPP membership is not reset by that entry change.
Monthly participation in the Shorts Creator Pool will require maintaining 10 million qualified Shorts views over 90
days; falling short does not remove YPP membership or eliminate other YPP revenue. Updated terms must be
accepted by January 31, 2027 to continue the associated monetization. [P20]

YouTube has also announced invitation-based Shorts incentives. Its October 15, 2026 update describes an initial
six-market pilot, variable goals and amounts, and direct notifications. [P21] That is evidence the program exists,
not evidence that any reader is invited or will earn a specified bonus. Keep invitations out of baseline projections
until the account receives an actual offer.

ACTION TO COMPLETE

Create two dated planning rows: rules in force today; announced rules relevant to your launch date. In YouTube
Studio, inspect Earn and terms notifications. Save the offered modules and conditions. Recheck before relying on a
threshold, accepting a contract or promising a client a payout.
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X/ CHANGED PROGRAM, CHANGED DENOMINATOR

Do not build on a retired program

Old screenshots and familiar eligibility numbers can describe a program that no longer accepts participants.

X's Creator Revenue Sharing ended September 7, 2026; new enrollments had stopped August 7. The platform
directed creators toward Original Content Rewards. [P22] An older tutorial's '5 million impressions' rule should not
be repeated as the current enrollment route without checking which program it describes.

Original Content Rewards lists age 18+, a supported location, good standing, eligible account type, an active
Premium/Premium+/Premium Business subscription, 500 verified followers, and 500,000 verified-user Home
Timeline impressions in the preceding 90 days, excluding replies from that application measure. Admission still
requires review. Qualified earning impressions are unique Premium-user Home Timeline impressions with at least
half the post visible; paid, repeated-per-post and artificial impressions are excluded. [P23] Total public impressions
are a different denominator.

X also offers Creator Subscriptions: followers pay for additional access and exclusive content. The help page says
creators choose from available price points and earnings reflect subscriber numbers, price and applicable platform
fees. [P24] This is a recurring customer obligation rather than the same economic mechanism as
impression-based rewards. Confirm eligibility and current payment terms independently.

= Test X when your useful material can stand as original explanation, analysis, reporting or conversation. Give
readers enough substance to assess the work without manufacturing outrage.

= Before paying for a subscription to pursue rewards, write down that recurring cost and the evidence required to
justify continuing. A paid badge is an expense before it becomes an earning asset.

= Record public impressions, the program's qualified measure, paid subscribers and paid-out revenue in
separate columns. Never calculate a universal rate from another creator's unexplained screenshot.

= Read exclusions before designing formats. The Rewards page excludes various content categories, including
minimally transformed copying and content exclusively focused on maximizing monetization payouts. [P23]

UNKNOWN IN THIS EDITION

We have no access to a representative set of X payout statements, internal weighting or your eligibility screen. No
typical income, stable RPM or probability of admission is established here. Sponsorships and external product
sales require their own evidence and economics.

KNOW MORE. BUILD BETTER. WORKING EDITION / 18 OCT 2026 / 30 / 76


https://help.x.com/en/using-x/creator-revenue-sharing
https://help.x.com/en/using-x/original-content-rewards
https://help.x.com/en/using-x/subscriptions-creator
https://help.x.com/en/using-x/original-content-rewards

R / RHINOHEAD LABS PLATFORM FIELD GUIDE

INDEPENDENT RESEARCH & DIGITAL INTELLIGENCE

TWITCH AND KICK / LIVE ECONOMICS

Access to tools is not cash payout

Live audiences consume time in real time. Budget preparation, broadcast, moderation and follow-up alongside
direct platform income.

Twitch's May 2026 announcement expanded subscriptions, Bits and community tools to eligible streamers globally.
It explicitly distinguishes using the tools from receiving a payout: Affiliate or Partner status is still required to cash
out. [P25] The reviewed Affiliate FAQ lists 25 followers, four hours streamed, four streaming days and at least
three average viewers on four qualifying days in the past 30 days. [P26] The dashboard should establish the actual
progress and onboarding status. For ordinary Cheering, Twitch's published Partner overview states a share equal
to US $0.01 per Bit: 100 such Bits means $1 on that stated basis. This is not the viewer's purchase price or a rule
for every Bit-enabled transaction. [R11]

Mechanism Revenue question Operational question

Subscriptions / gift subs What net revenue is paid and renewed? What benefit will members receive?
Bits / virtual support What payment actually reaches the creator? Is support voluntary and appropriate?
Advertising What eligible ad revenue is recorded? How does ad time affect viewing?
Brand integrations What does the contract pay for? Who approves claims and reuse?

KICK promotes a 95/5 subscription revenue split on its help pages. That percentage is not an hourly salary or
evidence of likely subscriber demand. Its English entry guide refers to five streamed hours; translated official
versions also mention 75 followers. These inconsistent primary pages are a reason to verify the current account
requirement rather than publish one universal threshold. [P27][P28]

KICK's Partner Program is a separate application for per-stream revenue. The reviewed July 2026 page lists
verification and multiple 30-day audience/activity requirements, including 75 average concurrent viewers, 30 hours,
25 active subscriptions and 250 unique chatters, plus other conditions. It states that meeting them does not
guarantee admission. [P29] No standard hourly payout is established by those entry conditions.

RHINOHEAD TEST DESIGN

Run a limited series at a dependable time. Log broadcast and preparation hours, average concurrent viewers,
returning participants, moderation load, paid support and finalized payouts. Keep a highlight archive to assess
whether live produces useful secondary assets. Continue because the combined audience and economics justify
the workload, not because a platform advertises an attractive percentage.
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OTHER SURFACES / LESS VISIBLE PAYMENTS

The money extends beyond video feeds

Facebook, Snapchat and podcast platforms add real mechanisms, with their own access and accounting
rules.

Facebook Content Monetization covers eligible Reels, Stories, photo and text posts. Meta's March 2026
announcement distinguishes qualified views, an approximate earnings rate per thousand qualified views and
non-qualified views. It describes the program as invite-only with an interest form in the Professional Dashboard.
[RO6] This supports the existence of non-video income; it does not promise a reader admission or a stable rate.

Snapchat shares revenue from ads in eligible Public Stories and Spotlight content. Its current help page describes
invitation criteria and explicitly warns that outsiders cannot sell access to the program. [R07] Creator Subscriptions
are a separate paid-access product for select creators. [R08] A fan's platform subscription, a creator subscription
and an advertising reward are different payments.

Spotify's Partner Program includes advertising revenue and Premium video revenue; its monetization page also
describes paid podcast subscriptions and connections to external membership services. [R09] A September 17,
2026 announcement expanded the Partner Program to more than 35 new markets. [R10] An older four-country
FAQ is therefore insufficient to establish today's full availability. Check the current account offer and country list.

= Also inspect account-only shopping incentives, creator referral offers and temporary bonuses. Record the
actual offer, expiry, qualifying event and cash costs. Do not assume access from somebody else's screenshot.

= For every small amount, keep the same ledger discipline as a large invoice: estimated, finalized, available,
received. Count the time spent qualifying and maintaining access.

SCOPE LIMIT

This is a map of major revenue mechanisms, not a complete directory of every private test, country variant or
one-off contract. Unpublished rates and inaccessible account offers remain unknown. No hidden-payout claim is
used to fill the gap.
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ANALYTICS /| MEASUREMENT LITERACY

Name the denominator before the
conclusion

The same headline number can hide different audiences, viewing behavior and revenue. Definitions belong
beside every chart.

Metric What it helps inspect Common mistake

Impressions / reach Exposure; reach generally deduplicates accounts Calling exposures interested buyers
Views / engaged views Playback under a platform's definition Treating all platforms as equivalent
Watch time / retention Time consumed; where attention falls Calling every dip an algorithm penalty
Clicks / conversions A specified next action and outcome Claiming all later sales were caused

YouTube defines thumbnail impressions separately from views: not every external exposure produces a counted YouTube
thumbnail impression. CTR measures viewing after a registered thumbnail impression. Average view duration and retention
describe viewing behavior; compare similar formats and lengths rather than imposing one universal target. [P30][P31] A
high CTR from a tiny familiar audience can coexist with low total distribution. The ratio alone does not establish a platform
failure.

Money metrics require equal care. YouTube's CPM describes advertiser spending per thousand ad impressions before the
creator revenue share. RPM describes creator revenue after the share per thousand views, using engaged views for Shorts;
it may include multiple on-platform income sources. It excludes various outside revenues such as independent brand deals
and merchandise. [P32] A creator's CPM is not their take-home pay, and a rising RPM is not automatically rising total profit.

= For each chart record platform, metric definition, content IDs, dates, time zone, format and paid/organic status. Archive
the export so a later interface change does not erase the original measurement.

= Compare each post at the same age, such as seven days after publication. Keep absolute counts with ratios: 10 sales
from 100 visits and 100 sales from 10,000 visits answer different questions.

= Mark observations, interpretations and next tests separately. A retention dip may suggest a confusing section; it does
not prove the cause. Inspect the scene and test one plausible revision.

= Use 'associated with' for observational findings. Use causal language only when the design and evidence support it. A
better second post may also have a different audience, timing or topic.

MINIMUM USEFUL DASHBOARD

Exposure — meaningful viewing — chosen action — settled revenue — contribution after direct costs. Attach production
hours. This is Rhinohead's decision framework, not a claim that every platform tracks or attributes the entire path perfectly.
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COMPARISON / CHOOSE THE WORK YOU CAN SUSTAIN

Select a platform by your first experiment

This matrix is an editorial planning tool. It compares jobs and constraints rather than pretending one platform
pays every beginner best.

Starting experiment Candidate surface First thing to prove

Demonstrate one physical TikTok / Reels / Shorts The demonstration helps a real buyer
product

Explain a complete build YouTube long-form Viewers can follow and use it
Discuss developing research X/ a video series Readers value the original reasoning
Host recurring live interaction Twitch / KICK / eligible LIVE People return and the time is viable

These are proposed matches, not empirical rankings. Your actual audience, access, skills, geography, rights and business
model may change the choice. A physical-product demonstration does not require joining an affiliate program immediately.
A long tutorial does not require ad revenue to be useful. A research post can build demand for a publication without
becoming a subscription business.

Score the constraints before the upside

= Audience evidence: can you identify real questions, existing communities and the language people use? Record
observations rather than an invented ideal customer.

= Production fit: can you make the promised format repeatedly with your equipment and available hours? Count script,
research, recording, editing, accessibility, publishing and response time.

= Monetization fit: who could pay and why - platform, fan, brand, affiliate merchant or product buyer? Record feature
eligibility separately from buyer demand.

= Control and reversibility: do you retain source files, rights records and a permitted path for interested people to find you
again? Can the experiment stop without stranded inventory or unaffordable commitments?

Choose one primary platform and a small, purposeful adaptation only if capacity allows. Cross-posting the same exported
clip everywhere may save editing, but it does not test identical distribution systems or preserve identical music rights. Retain
a clean master and check commercial permissions for each destination. A useful comparison changes the distribution plan
while keeping the viewer problem clear.

DECISION RECORD

Write: 'For the next test period, | choose _ because ___; the payer hypothesis is ___; the maximum cost and hours are
___;evidence that would change my mind is ____.” Set an honest review date. Do not make platform choice an irreversible
identity.
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MAINTENANCE / KEEP THE MANUAL USABLE

Rules change; preserve the decision trail

A practical publication needs a maintenance system, especially when eligibility, feature names and payment
conditions can change during a reader's project.

The platform snapshots in this edition were checked October 18, 2026. They are not a lifetime guarantee. The X
retirement, announced YouTube 2027 changes and conflicting KICK help pages demonstrate three distinct failure
modes: a program ends; a future rule gets mistaken for today's rule; or official pages disagree. A good manual
makes those states visible instead of hiding them behind a confident evergreen headline. [P20][P22][P27][P28]

Use a change register

= Capture the claim precisely: feature, account type, country, threshold, denominator, date checked and effective
date. 'TikTok pays creators' is too broad to maintain.

= Save the official link and the relevant section. Mark whether it is a help policy, legal agreement, product
announcement, account invitation or company marketing case study. Each supports a different kind of
conclusion.

= When public pages conflict, record both versions and resolve against the terms offered to the actual account or
platform support. Never fill the gap with an influencer's certainty.

= Before buying equipment, inventory, ads or a paid subscription, recheck the conditions essential to the plan.
Put unapproved or invitation-only revenue in an upside scenario, not committed cash.

= After a change, update the affected worksheet, example and comparison together. A corrected source list
cannot fix a workbook that still calculates using an obsolete denominator.

Rhinohead's proposed publication practice is a versioned changelog: old rule, new rule, affected pages, effective
date, source and practical implication. Substantive corrections should remain visible. If an account-only detail
cannot be verified publicly, label it 'verify in your dashboard' and explain the decision it controls. This tells readers
how to proceed without pretending that a generic PDF can inspect their private account.

BEFORE THE FINAL PROJECT

You should now be able to name your platform, account role, content format, primary payer, eligible payment event,
metric denominator and policy checks. If any item is unknown, make investigating it the next action. The workbook
should build from the system you can actually access - not the earnings screenshot you wish described your
situation.

KNOW MORE. BUILD BETTER. WORKING EDITION / 18 OCT 2026 / 35/ 76


https://support.google.com/youtube/answer/12843009?hl=en
https://help.x.com/en/using-x/creator-revenue-sharing
https://help.kick.com/en/articles/12273402-how-to-become-a-kick-partner-and-how-kick-streaming-works
https://help.kick.com/es/articles/12273402-como-convertirte-en-kick-affiliate-y-como-funciona-el-streaming-en-kick

R / RHINOHEAD LABS CASE FILES

INDEPENDENT RESEARCH & DIGITAL INTELLIGENCE

CASE 01/ RYAN TRAHAN + HALEY PHAM

A story viewers could change

The 2025 road trip connected a repeatable episode, an unfinished journey and an audience action with a
visible consequence.

THE DOCUMENTED EVENT. Ryan Trahan and Haley Pham visited 50 states in 50 days, publishing 50 daily
videos. In an August 20, 2025 YouTube interview, Trahan described a familiar daily structure with recurring music
and routines, plus changing conflict. A $50,000 donation could activate a penalty that changed the next episode.
These are the creator’s descriptions, published by a platform with an interest in promoting its creators. [CO1]

Interpretation: three jobs inside one format

= Recognition: a returning viewer knows what kind of experience the next episode offers. A new state supplies
variation without requiring a completely new premise.

= Open question: the overall trip remains unfinished, while each episode can resolve a smaller problem. The
audience has a reason to return beyond a single punchline.

= Participation: donations can affect the entertainment itself. The action is embedded in the story rather than
attached only as an unrelated closing request.

The reusable idea is not an expensive road trip. It is a format with a stable promise and a changing obstacle. A
beginner could document five attempts to repair one neglected room, or test five approaches to a clearly defined
problem. The audience must understand the premise before the first episode ends. A bounded project also creates
an honest endpoint; endless suspense without delivery would weaken the promise.

TRY A SMALL, HONEST VERSION

Proposed experiment: publish a three-part project with the same opening label and one unresolved task. Ask
viewers to choose between two safe, feasible next steps. Record the production hours, returning viewers where
available, and how many people take the requested action. Compare with your own usual posts. This is a
hypothesis test, not evidence that serial publishing guarantees growth.
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CASE 01/ FOLLOW THE MONEY

Fundraising is not creator income

The same video can create value for a charity, a donor brand and a creator. Those values belong in different
ledgers.

WHAT THE PUBLIC RECORD SUPPORTS. St. Jude’s Summer 2026 magazine reports that the 2025 trip raised
more than $11.5 million in donations. Its campaign page lists donor brands and contribution amounts, as well as
incentives such as a verbal acknowledgment or a penalty-wheel activation. Those records document charitable
fundraising and a donor-recognition mechanism. They do not disclose Trahan’s advertising revenue, personal
compensation, production bill or a sponsor’s incremental sales. [C02][C03]

Value pathway Recipient What is observable
Campaign donations St. Jude campaign Charity-reported total

Donor recognition Participating brand Public campaign incentives
Creator advertising / other Creator business, if applicable No verified fee or profit here
deals

Audience participation Viewer / campaign An action can change the story

A donor’s name appearing in an episode is not enough to classify every arrangement as a creator sponsorship fee.
Donation, media consideration, paid integration and production support can coexist, but their contracts and
accounting differ. Our reviewed sources do not establish which additional arrangements existed. Never sum a
charity’s total and an estimated ad payout into a creator-income headline.

The invisible constraint

This is an established creator undertaking an unusually demanding production. A daily release schedule leaves
less recovery time when transport, filming or editing fails. The reviewed record contains no full itemized production
budget. A beginner copying the cadence would therefore copy a visible output while guessing at the resources
behind it. The responsible transfer is to reduce the project until you can complete it with your available time and
cash.

WORKBOOK CHECK

Before pitching a cause-led series, draw separate boxes for charitable donations, creator fees, reimbursed
expenses and platform receipts. Write who receives each payment and what the payer gets. Leave unknown
amounts blank. Your first deliverable is a legible money map, not an impressive total.
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CASE 02/ DUOLINGO

The mascot has a business underneath

Duolingo is useful because its product and business metrics are visible. That does not make every viral post a
proven sales driver.

THE BUSINESS, NOT JUST THE BIRD. For Q4 2024, Duolingo reported 40.5 million daily active users and 9.5
million paid subscribers at quarter end. Full-year 2024 revenue was $748.0 million. Its shareholder letter credited
both product improvements and creative marketing, while describing separate packaging, promotion and
conversion experiments. These are company-reported business measures, not an individual creator’s earnings or
a single campaign’s return. [C04]

Duolingo’s public handbook introduction describes a process of giving teams room to experiment and increasing
investment in what works. It also emphasizes long-term thinking and communication grounded in evidence. This is
management’s account of its culture, rather than independent proof that every experiment follows those principles.
[CO05]

Interpretation: the useful system is a chain

= Attention: a recognizable character can make a post easier to identify and discuss.

= Product action: the viewer needs a clear reason to use the actual product, beyond liking its social account.

= Retention: the experience must reward returning. An entertaining post cannot perform the product’s job.

= Revenue: a customer must eventually choose a paid offer or create another monetizable interaction. That step

needs its own evidence.

For Rhinohead, the comparable asset is not an aggressive mascot persona. It is a recognizable editorial promise
that leads to useful work: investigate a claim, show the evidence, help the reader make a decision, then give them
an applied exercise. A post’s popularity and a reader’s ability to complete that exercise should be measured
separately.

DO NOT COPY THE SURFACE

A distinctive voice is a proposed creative tool. A repeatable path from attention to a valuable experience is a
business hypothesis. Test both. Neither an owl nor a sarcastic caption substitutes for a product people want to keep
using.
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CASE 02/ ATTRIBUTION AUDIT

Growth beside virality is not attribution

A company can grow while running viral campaigns. Establishing how much growth one campaign caused
requires a different design.

UPDATE THE PERIOD BEFORE USING THE NUMBER. On February 26, 2026, Duolingo said it closed 2025
above 50 million daily active users and above $1 billion in annual bookings. Bookings and recognized revenue are
different measures. Neither total tells us the number of customers created by an individual social post. The same
announcement described a deliberate 2026 emphasis on user growth and the free experience, even at the
expense of near-term financial growth. [CO6]

A tempting story would connect a famous mascot campaign directly to the later annual result. The missing
comparison is what would have happened without that campaign. Product releases, pricing, paid acquisition,
existing brand familiarity, seasonality and referral effects could all change the outcome. The reviewed documents
do not publish an experiment isolating the campaign’s incremental contribution.

Claim Minimum useful evidence What it still misses
People saw it Reach with a defined period Attention quality
People tried the product Tagged visits and new users Untracked influence

It caused extra customers Credible holdout or comparable test Effects outside the test
It made money Incremental margin less full costs Long-term retention

A beginner’s measurement alternative

Use a dedicated resource link for each content series. Record visits, completed downloads and a useful
downstream action, such as finishing a worksheet. Keep the time window consistent. Compare series that ask for
the same action; a comedy clip and a product tutorial serve different purposes. Tagged links are an attribution aid,
not causal proof, because viewers can return through another route or share the link privately.

ORIGINAL ANALYSIS / A BETTER QUESTION

Ask: what evidence connects this attention to the next valuable action? Avoid asking only which viral format to copy.
A modest post that reliably reaches the right users may be economically useful even when a much larger post
creates little relevant demand. That proposition must be tested against your own costs and results.
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CASE 03 / KAl CENAT

An event built around belonging

Use a dated event to study audience participation. Do not turn a public subscription counter into an invented
personal bank balance.

HISTORICAL SLICE: NOVEMBER 2024. Kai Cenat’'s own website describes Mafiathon 2 as a month-long
continuous Twitch event with celebrity guests. It reports 728,535 subscribers and an announced allocation of 20%
of subscription proceeds toward a school in Nigeria. This is a creator-controlled account, not an independently
audited settlement or proof of the amount ultimately transferred. Later events are outside this case’s numerical
comparison. [C07]

Interpretation: the event gives support a context

A regular stream asks a person to spend time with a creator. A bounded event adds a public timeline, shared
milestones and occasions for viewers to participate together. A counter can make an individual action visible inside
a group goal. A guest can supply a new reason to watch, but the host’s relationship with the audience remains a
separate asset. These are plausible mechanisms; the public record does not tell us how much each contributed.

= Audience action: subscribe, gift support, watch or discuss. These actions have different financial and social
meanings.

= Distribution: memorable moments can become clips that introduce new viewers to the longer event. Clip
exposure does not prove a later subscription.

= Commercial pathway: Twitch subscriptions are a platform-mediated payment route. Brand integrations and

advertising are separate routes; the reviewed event account does not supply a full revenue mix.

A new creator should not copy an extreme schedule. The useful adaptation is a manageable appointment with a
clear reason to attend: for example, a one-hour live build with a completed result at the end. Record who returns
for the second session, which questions repeat and whether the format remains sustainable.

SCOPE NOTE

This case studies live entertainment and community participation. It does not establish that Cenat sells a
comparable course or that his audience is available to a beginner using the same event label.
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CASE 03 / PAYOUT REALITY

One subscriber count, many unknowns

Platform revenue is real. The public count still leaves the actual payout, expenses, renewals and personal
income unresolved.

Twitch’s January 2024 payout announcement described different net subscription revenue shares for qualifying
streamers and a country-based fixed payout for Prime Gaming subscriptions. Its local-pricing explanation says a
creator’s geographical subscription mix affects subscription revenue. Those platform rules explain why multiplying
a displayed subscription total by one US retail price is not a verified payout calculation. They do not reveal Cenat’s
contract. [C08][C09]

Layer What you would need Available here?
Subscription receipts Type, country, price and period No complete mix
Creator payout Applicable terms and adjustments No settlement
Event contribution Payout plus other income less costs No full accounts
Personal income Ownership, wages, taxes and transfers No verified figure

Gifted support also complicates the word customer. A person receiving a benefit may not be the person paying for
it. For business planning, count both unique payers and recipients where your own records allow it. A large event
month cannot establish a stable monthly run rate; renewals after the event are a different outcome. Those
distinctions matter even when the displayed total is accurate.

What a sponsor would still need

A brand buying an integration needs the agreed placement, dates, audience fit, usage rights, category exclusivity,
approvals and measurement. A large audience can make the opportunity interesting without resolving those terms.
No public fee card in our reviewed materials proves what this event’s brands paid. A sponsor may value
awareness or cultural relevance rather than immediate tracked purchases; report its objective before judging the
result.

TRANSFER LIMIT

For your first live event, set a production-hour ceiling and an expense ceiling before a revenue target. Afterwards,
calculate cash received and contribution after direct costs. Record gifted, recurring and one-time support separately
when possible. Do not call gross receipts salary.
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CASE 04 /| KHABY LAME

A format legible without dialogue

A compact visual contrast can travel across languages. That observation does not explain every part of an
exceptional creator’s rise.

THE EARLY RECORD. TikTok’s August 10, 2021 feature celebrated Khaby Lame reaching 100 million followers.
Its interview records that he enjoyed making earlier YouTube sketches despite few views, and liked using TikTok’s
Stitch feature. UNICEF’s January 31, 2025 announcement describes his familiar comedy: responding to
complicated household hacks by silently performing the task more simply. Both organizations have reasons to
present him positively. [C10][C11]

Interpretation: setup, comparison, verdict

The viewer first needs to understand an unnecessarily difficult task. The simpler demonstration then provides a
contrast. A recognizable expression closes the loop. This sequence is useful to examine because much of its
meaning is visible rather than dependent on a long spoken explanation. It does not follow that every silent video is
understandable, funny or likely to be distributed widely.

= The setup must remain readable. Removing the problem to save time can make the payoff confusing.

= The alternative must be genuinely easier or reveal a real absurdity. Manufactured difficulty can make the
creator look dishonest.

= The response should add original expression or insight. Repeating another creator’s clip without permission or
meaningful contribution creates a different problem.

A beginner can test visual clarity with an original demonstration of their own: show two ways to pack one item,
repair one small defect or arrange one workspace. Ask several people to explain what happened with the sound
off. This is a comprehension check, not a forecast of audience growth. Captions, accessible descriptions and clear
framing can still matter when dialogue is absent.

THE NEGATIVE EVIDENCE MATTERS

Lame’s account of earlier low-view sketches warns against treating the eventual recognizable format as his
automatic starting point. The source does not give a complete archive of failed experiments, hours spent or
comparable creators who never broke through. We cannot calculate a beginner’s probability of success from this
winner.
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CASE 04 /| BRAND DEALS

Recognition became a commercial asset

A documented collaboration proves an agreement existed. It does not disclose the creator’s fee, royalty rate
or the sponsor’s return.

THE DOCUMENTED COMMERCIAL STEP. On June 18, 2022, HUGO BOSS announced a BOSS x Khaby
capsule collection including apparel and a logo depicting Lame’s likeness. Its launch included a Milan store event
and worldwide online availability. The brand’s announcement establishes a real product collaboration and public
activation. It does not publish a creator fee, royalty schedule, unit sales or campaign profit. [C12]

Interpretation: a signature persona can give a brand an identifiable creative asset, rather than merely a place to
insert a generic advertisement. The collaboration used a likeness and a product range, so the value exchange
could involve more than one posted video. The reviewed announcement does not tell us the complete contract. Do
not invent one by treating all collaborations as identical flat-fee sponsorships.

Possible deal What the contract must define Publicly quantified here?
component

Content creation Deliverables and revisions No fee

Name / likeness use Where, how long, approvals No rights schedule
Product collaboration Design input and compensation No royalty disclosed

Event appearance Time, travel and duties No appearance fee

The beginner’s useful lesson

You do not need global fame to define a useful creative proposition. A small specialist can show a sponsor the
exact problem they explain, who needs that explanation and a sample execution that fits the product. Evidence of
relevant attention is more useful than presenting a follower total without context. That is a proposed negotiating
approach, not a claim that an offer will be accepted.

KEEP THE LEDGERS SEPARATE

Audience milestones, a commercial collection and a UNICEF role establish different things: distribution, a business
collaboration and a public advocacy appointment. None is a disclosed personal-income statement. Review related
credentials in their own category instead of adding them into one vague authority score. [C10][C11][C12]
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INDEPENDENT RESEARCH & DIGITAL INTELLIGENCE

CASE 05/ KEITH LEE + ALEXIS FROST

A review reached the operating system

The Chipotle quesadilla case shows the bridge from creator attention to a specific product and then to real
operational work.

THE DOCUMENTED CHAIN. Chipotle’s February 27, 2023 release credits Alexis Frost and Keith Lee with
popularizing a quesadilla customization. It reports more than 30.6 million views of related viral TikTok content in
the week after their videos. The company then announced the Fajita Quesadilla as a digital menu item for March 2.
This is the advertiser’s account of the campaign and its surrounding content, not unique-viewer data or an
independent attribution study. [C13]

The same release describes a constraint that the simple success story can hide: the customization was not initially
an official digital-ordering option. Chipotle said it updated technology across approximately 3,200 locations and
trained more than 100,000 employees. Demand needed a product people could actually order and a workforce
equipped to fulfill it. [C13]

Interpretation: five handoffs

= A creator makes a concrete product idea understandable.
= A second creator adds a visible variation and judgment.

= Audience interest makes the idea commercially interesting.
= The business creates an official route to purchase.

= QOperations delivers the promised experience at the counter.

This chain is more useful than advice to be authentic without explaining what happens next. A creator cannot
repair a sponsor’s checkout, stock availability or fulfilment process through enthusiasm. Before accepting a
product promotion, test the exact purchase path yourself where practical. Confirm that the offer shown in the
content is the offer the customer can receive.

TRANSFER LIMIT

The source covers a large restaurant system with existing demand, distribution and staff. A small business cannot
assume it can absorb a sudden spike. Its equivalent preparation might be a capped preorder, clear delivery dates
and a plan to pause promotion when capacity is full.
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CASE 05/ COMMERCIAL RESULTS

Find the result beyond the view count

Sales language is stronger than an impression headline, but its period, denominator and beneficiary still need
inspection.

A LATER BUSINESS SIGNAL. In September 2023, Chipotle said its March Fajita Quesadilla launch nearly
doubled its quesadilla business at launch and produced two of its highest digital-sales days. That is a
company-reported product outcome with an imprecise launch window and no published incremental-profit figure in
the release. It does not say Lee personally earned the associated sales, or that all incremental business came from
his content alone. [C14]

A separate June 6, 2023 PepsiCo announcement documents Lee’s participation in Pepsi Dig In’s Restaurant
Royalty program. It describes a promotional partnership to encourage nominations of Black-owned restaurants and
consumer rewards. It does not reveal his compensation. A documented brand relationship is therefore evidence of
a commercial pathway; its fee remains unknown. [C15]

Interpretation: two different commercial jobs

The quesadilla story concerns audience interest around a specific item that became easier to order. The Pepsi
program concerns a brand-supported participation campaign. Both can fit a food creator, but the sponsor’s
requested action differs. A proposal should say whether success means product trial, completed nominations,
awareness or qualified traffic. Without that objective, a creator and sponsor can both report large numbers while
evaluating different work.

= Ask who receives each dollar: restaurant sales belong to the restaurant; a creator fee belongs to the creator
business; consumer prizes belong to winners.

= Ask which result was measured: menu-item sales, total category sales, impressions and contest participation
cannot share an unlabeled success column.

= Ask what was omitted: fee, production cost, operating cost, baseline demand, returns and repeat purchases
may change the interpretation.

A BETTER CASE-STUDY SENTENCE

Write: Chipotle reported a product-business increase around its launch, and the reviewed public sources do not
disclose the creators’ compensation or isolate causal contribution. That sentence is less spectacular than an
invented earnings headline and much more useful for a real business decision.
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CROSS-CASE LAB / REPRODUCIBLE CODING

Compare mechanisms, not celebrity
scoreboards

This is Rhinohead’s original qualitative synthesis of five selected cases. It is neither a representative sample
nor a new causal discovery.

METHOD. The unit is the documented format or campaign, not the creator’s entire career. We selected five cases for contrasting
routes from attention to action and accessible primary records. The codebook has three variables: recognition cue, requested or
enabled action, and publicly documented beneficiary or business outcome. A row is coded only when the cited record supports it;
a suggested mechanism is marked interpretation. No private analytics, paid-course access or interviews were used.

Case / recognition cue Action bridge Documented destination
Trahan / recurring road trip Donate; affect an episode St. Jude fundraising

[CO1][C02]

Duolingo / recognizable brand Use product; subscribe Company user / financial metrics
[CO4][C06]

Cenat / bounded live event Watch; subscribe; support Creator-reported subscriptions
[COT7]

Lame / visual persona Brand collaboration / products BOSS capsule exists; fee unknown
[C10][C12]

Lee + Frost / product review Order a defined item Chipotle-reported product result
[C13][C14]

To reproduce the matrix, open each case’s sources, copy the supporting passage into a private evidence log, record its date and
classify its number. Do not upgrade a statement because several websites repeat the same release. A second reviewer could
code independently, compare disagreements and retain an unknown where the source does not resolve them. We have not
conducted that second-reviewer reliability test.

What this comparison suggests

The common design problem is an action bridge: what happens after somebody pays attention? Each case connects to a different
destination. This suggests a practical planning rule: define the next valuable action before optimizing reach. It does not establish
that every successful creator follows this sequence, or that a clear action bridge causes success. Our selection contains
prominent winners, excludes an unknown number of similar failures and compares unlike time periods.

NO HIDDEN META-ANALYSIS

We have not pooled followers, views, dollars or subscribers into an effectiveness ranking. Their units, definitions and periods differ.
The original contribution here is an explicit comparison framework and testable questions, not a claim that nobody has noticed
these ideas before.
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CROSS-CASE LAB / TRANSFER TO YOUR BUILD

Turn inspiration into a falsifiable brief

A useful case study should change the experiment you run. It should not become permission to promise
someone else’s result.

ORIGINAL SYNTHESIS. The five cases expose five dependencies: a sustainable series, a useful retained product,
an existing audience relationship, an identifiable creative asset, and a purchase path that operations can deliver.
These are interpretations from the cases, not universal prerequisites or a statistically validated model. Their value
is diagnostic: identify which dependency your idea assumes and check whether you actually have it.

Write the experiment before making the content

= Audience and task: name one group and one problem in ordinary language. Example: first-time sellers need to
understand their contribution margin before choosing a product.

= Mechanism: state why your format might help. Example: a worked comparison may make hidden costs easier
to recognize than a motivational claim.

= Action and artifact: specify what the person can do next. Example: download a blank cost sheet and complete
one product calculation.

= Measurement: select one main outcome and a fixed review window. Record qualified visits, completed sheets if
voluntarily submitted, and production hours. Avoid collecting unnecessary personal data.

= Decision rule: choose in advance what would make you continue, revise or stop. A small test may be
inconclusive; an absence of responses is not proof that nobody needs the resource.

Use matched comparisons when feasible: the same audience, similar topic, equal production budget and one
planned variation. Organic posts still differ in distribution and timing, so treat the comparison as directional. Retain
ordinary performers in your log. Deleting the inconvenient results recreates the survivorship bias that made the
celebrity case look deceptively simple.

For a sponsor, add a separate commercial sheet: objective, deliverables, rights, disclosure, fee, expenses and
reporting. For platform payments, keep actual statements rather than projecting one generic rate. For a product
you own, include support, maintenance and refunds. Each route needs its own economics even when the same
video supports all three.

COMPLETION STANDARD

You are ready to run a small test when another person can read your brief and tell you who it serves, what you will
publish, what action you will measure, what it costs and what result would change your mind. A viral promise is not
required.
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ECONOMICS

Follow the payer, not the view

The same audience can support several different contracts.

PLATFORM BRAND AUDIENCE

Eligible activity Scope + rights A useful offer

Different payers. Different qualifying events. Separate ledger entries.

Payer What they buy What is not guaranteed

Platform / advertisers Eligible attention or program activity Every view earning money.

Brand / agency Production, distribution, rights or outcomes A sponsor fee from follower count alone.
Merchant Attributed eligible sales or actions Commission on every click.

Audience member Access, support, a product or service Recurring demand or low delivery costs.
Licensee / client Permission or skilled work Ownership transfer without agreed terms.

One video might produce an ad allocation, a sponsor invoice and affiliate commissions. They remain distinct
streams with different payers, definitions, rights and settlement dates. Log each once. Do not add a platform
estimate to the bank deposit that later settles that same estimate.

THE FIRST ECONOMIC QUESTION

What exactly triggers payment, who approves it, and when can it become spendable cash? If you cannot answer
those questions, you have a possible opportunity rather than a dependable revenue line.
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Small payments deserve a proper ledger

A tiny amount is still a different mechanism, not evidence of a hidden fortune.

Platform money can include advertising allocations, fan-funding shares, subscriptions, gifts, shopping incentives
and temporary or invitation-only programs. Some opportunities appear only in eligible account dashboards. This
publication cannot enumerate every private test or country-specific offer. A screenshot from another creator does
not establish access for your account.

Stage What to record Why it matters

Eligible activity Program, event and counting rule Public views may not qualify.
Estimated earnings Period, currency, estimate date Adjustments can follow.
Finalized balance Statement and deductions Final is different from estimated.
Payout pending Threshold, holds, fees, due date A balance can remain unpaid.
Cash received Bank date and net amount Reconcile to the statement.

AdSense publishes different thresholds by reporting currency and distinguishes verification, payment-method
selection and payment thresholds. Check the row for your account currency instead of repeating a universal dollar
minimum. Identity, tax and payment setup are separate from making content. [R04]

What we refuse to invent

= No universal dollar-per-million-views rate. Geography, program, format, eligibility and allocation rules matter.

= No universal conversion from the viewer's gift purchase to creator cash. Virtual currencies and creator rewards
can have different terms.

= No promise that a bonus, pilot or referral incentive will persist. Log expiry and clawback conditions.

RHINOHEAD ANALYSIS

Optimize for a useful audience and workable delivery economics. Chasing a tiny payment can be rational only if the
required time and obligations fit the rest of the business. Measure it rather than dismissing or romanticizing it.

KNOW MORE. BUILD BETTER. WORKING EDITION /18 OCT 2026 / 49/ 76


https://support.google.com/adsense/answer/1709871?hl=en

R/ RHINOHEAD LABS ECONOMICS

INDEPENDENT RESEARCH & DIGITAL INTELLIGENCE

ECONOMICS

A brand deal buys specific things

Separate making the asset from renting attention and granting rights.

Component What is sold Put in writing

Production / UGC A video or other asset Deliverables, versions, revisions, acceptance.
Creator distribution A placement on your channel Posting window, duration, disclosure, reporting.
Usage license Permission to reuse the asset Media, territory, term, edits and renewal.

Paid amplification Permission for advertising use Account access, spend controls, identity use.
Exclusivity Restriction on other work Category, competitors, term and compensation.

UGC in this context is commissioned content made for a brand's channels or advertising. A buyer can value your
production skill without buying your follower reach. An influencer placement includes access to the creator's
audience. A single agreement can combine both, but the components should remain visible in the quote.

How to scope the first inquiry

Ask who the buyer is, what business objective they have, where the asset will run and who approves the work. Ask
for the required claims, deadline, revision process, usage period and payment schedule. If those answers change,
the scope and price may change. A rate card cannot resolve an undefined brief.

For Rhinohead, UGC is a way to market our own brand. This publication explains the wider creator business
model; it does not turn Rhinohead into a UGC agency. Nor does explaining a creator's brand work establish their
private fee.

RIGHTS HAVE ECONOMIC VALUE

A low production fee with broad perpetual rights can be a different bargain from the same fee for a limited use.
Compare the whole contract, not just the headline amount. This is a scoping framework, not legal advice or a
market-rate benchmark.
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Quote the work. Stress-test the price.

lllustrative USD arithmetic; these are invented inputs, not recommended rates.

$600 $-300
- $-50
I $-200
- $50
Invoice Variable costs Fixed allocation Owner time Surplus

ILLUSTRATIVE USD / Before tax and unlisted costs. All inputs invented.

Assume a $600 production agreement. The creator spends $180 on outside production, $60 on representation,
$40 on agreed revisions and $20 on other variable costs. Cash contribution is $300. Allocate $50 of fixed overhead
and ten owner hours at $20/hour: the economic surplus becomes $50 before tax and unlisted costs.

The labor allowance is not necessarily a cash wage paid out. It makes the cost of the owner's time visible. If
revisions expand to twenty owner hours while everything else remains fixed, economic surplus becomes -$150.
The invoice did not change; the work did.

Use CPM as a comparison, not a price oracle

CPM means cost per thousand specified impressions or views. A $600 placement delivering 20,000 measured
views implies $30 per thousand; at 5,000 it implies $120. Neither result proves a fair price: audience relevance,
content quality, usage rights and buyer outcomes differ. Name the denominator and reporting window.

BEFORE YOU ACCEPT

Calculate your minimum viable scope, cash exposure and maximum revision time. Specify what happens if the
buyer changes the brief, delays approval or cancels. Any legal terms should be reviewed for your circumstances; a
book cannot substitute for an enforceable, understood agreement.
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Affiliate sales are not commission income

Attribution, returns and settlement sit between the click and the payout.

In an affiliate arrangement, a merchant or program pays for a defined qualifying action, often an attributed sale.
The agreement determines commission, attribution window, exclusions and reversals. A creator can make useful
content and still receive no commission if a purchase does not meet the program's rules. The platform chapter
distinguishes TikTok Shop creators from sellers.

lllustrative funnel Calculation What remains unknown

1,000 outbound clicks Count only tracked eligible clicks Whether they represent unique buyers.
20 attributed orders 2% orders / clicks Causation and later returns.

$30 qualifying value/order $600 attributed merchandise value Actual program commission basis.
10% assumed commission $60 provisional commission Reversals, fees and settlement.

$12 reversal; $8 cash cost $40 contribution before labor Fixed costs and taxes.

All figures above are invented for instruction. With four owner hours valued at $20/hour, the simplified economic
result is -$40 before other costs. This is not a typical affiliate conversion rate or a forecast. Replace every
assumption with an actual program statement and your records.

When you own the product

Selling a $30 physical item is a different model from earning a $3 commission. The seller carries product,
fulfillment, returns and customer obligations. Selling a digital file removes some physical costs but retains
production, acquisition, support, refunds, payment and maintenance work. “Make once, sell forever” is an
inadequate cost model.

RECOMMENDATION INTEGRITY

A recommendation should survive the question: would this still be useful if no commission existed? Disclose the
material relationship near the recommendation. A commission is a conflict to manage, not proof the product is good.
[RO1]
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Clipping is paid distribution with
conditions

A visible view counter is not an approved payout ledger.

Whop Content Rewards describes seller-funded offers for promoting content, including clips. Offers specify a rate,
a payout cap, an end date and requirements. Compensation depends on approved deliverables and eligible views;
views after the cap or deadline do not earn under the offer. The published terms also contain broad rights grants.
Read those terms, not just the campaign headline. [R05]

lllustrative campaign math

Assume an offer pays $1 per 1,000 approved views. A clip shows 100,000 public views, but only 60,000 are
accepted before the deadline and cap. The simple payable amount would be $60, subject to the actual terms and
adjustments. Four hours valued at $20/hour plus $10 cash cost would produce -$30 on that economic basis. Every
number here is hypothetical; this is not a quoted campaign.

= Verify permission to use the source content, likeness and music on the destination platform. Participation does
not solve every rights issue.

= Capture the offer terms, remaining budget, deadline, payment basis and submission requirements before
spending time.

= Record acceptance and settlement separately. A rejected or out-of-budget submission is not a receivable just
because it has views.

= Do not buy, automate or incentivize fake views. The program's legitimate-view rules exclude manipulated
activity. [RO5]

TWO SEPARATE CHECKS

Permission from a campaign and monetization eligibility on the destination platform are different questions. A
permissible repost may still fail a platform's originality rules; editorial transformation does not automatically clear
copyright.

Rhinohead analysis: clipping can monetize a distribution service without building a durable relationship with the
audience. Track what asset remains after the offer ends: skill, a client relationship, an audience you can serve, or
only one completed task.
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Recurring income carries recurring work

Subscriptions and memberships sell an ongoing promise.

A paid community, newsletter, membership or subscription can produce repeated payments. It also creates a
delivery commitment. Define the benefit in concrete terms: a monthly briefing, a scheduled event, access to a
maintained resource or another service you can actually provide. A vague promise of proximity to success is
difficult to fulfill or evaluate.

A small retention model

lllustrative example: 50 members at $10/month produce $500 billed before fees, refunds and tax treatment. If five
leave and five new members join, the ending count remains 50. The five replacements were acquisition work, not
growth. Gross member churn for that period is 5 / 50 = 10%, using beginning members as the denominator.
Different definitions require explicit labeling.

= Separate one-time joins from recurring renewals. Do not project twelve months of billing as if nobody cancels.

= Price delivery and moderation time. A small group can require more support per member than a large,
standardized product.

= Describe cancellation and refund terms clearly. Track disputes and support requests as operating data.

= Keep an accessible export of your own permitted records. A platform account is a dependency, not ownership
of every customer contact.

Other routes to understand

Services sell skill and time; licensing sells defined permissions; merchandise sells physical goods; events sell
access and an experience. Speaking, appearances, syndication and platform or merchant referrals can add
income. Equity, free products and donated funds are not interchangeable with cash earnings. Private contracts can
leave the actual economics unknown.

THE TEST

Choose one primary promise you can deliver repeatedly. Add a stream only when its obligations fit that promise.
Five revenue lines with no cost accounting are five unknowns, not diversification.
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Sponsorship must survive the truth

Disclosure belongs inside the experience where the endorsement happens.

FTC guidance treats material connections broadly, including payment, free or discounted goods, employment and
personal relationships. If a brand gives you something of value and you mention its product, the connection may
need disclosure even without an explicit request to post. A disclosure should be conspicuous with the
endorsement; a profile-only notice is insufficient for many contexts. [R01]

For video, plan disclosure in the video itself, with clear spoken and visual treatment where appropriate; for live
content, repeat it so later arrivals can understand the relationship. Do not assume a platform's paid-partnership tool
alone resolves the issue. Claims must reflect genuine experience and should not invent unsupported product
results. [RO1]

A practical editorial sequence

= Record the relationship and what the creator received. Identify every placement carrying the endorsement.

= Write plain language such as “Ad” or “This video is sponsored by...” in a prominent, understandable place.
Match the language of the audience.

= Review the full impression: visuals, claims, links and context. A tiny label cannot repair an otherwise misleading
presentation.

= Save the published version and contract. If the disclosure or claim is wrong, correct the actual placement.

NOT ONLY A CREATOR PROBLEM

FTC native-advertising guidance also addresses paid content that looks like independent editorial. Commercial
nature must be clear; format and overall impression matter. [R02]

This is U.S.-focused educational guidance, not an exhaustive statement of law. Other jurisdictions and regulated
subjects can add obligations. The useful principle is simple: a reasonable reader should be able to tell who paid,
what is being sold and what the evidence actually supports.
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How Rhinohead can fund open research
Proposed business design, with explicit conflicts and no invented traction.

The strongest launch position is a research publication that makes digital business models understandable and
usable. Its proof is the work itself: open sources, useful explanations, honest cost models and a finished
application project. Authority comes from inspectable reasoning and corrections, not a borrowed success story.

Possible funding Reader receives Proposed guardrail

Publication sponsorship Open access to the investigation No sponsor approval of findings or verdicts.
Paid implementation tools Deeper applied systems and updates Free research remains useful on its own.
Commissioned work later A defined research deliverable Disclose client ties when relevant.

Optional reader support More capacity for public work No preferential evidence treatment.

The sponsorship policy to adopt

Sponsors may fund production or distribution, but cannot select the result, remove supported criticism, require a

favorable ranking or buy undisclosed product placement. Label sponsor messages as advertising and keep them
visually distinct. State sponsor identity and funding scope. A sponsor reviewing its factual description is different

from a veto over the investigation. These are proposed policies, not a claim of existing contracts.

If Rhinohead sells a related product, disclose that interest beside the relevant research. Avoid commissions from
products under evaluation while that evaluation is active. Publish correction dates and the scope of any later
update. Advertising support cannot erase a conflict; transparency and operational boundaries make it assessable.
[RO2]

THE NEXT VALIDATION

Before pricing sponsorship inventory, publish a strong open issue, measure actual readership and reader use, then
test whether an appropriate sponsor values that audience under these conditions. Sponsor demand, reader trust
and willingness to pay remain unknown.
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FINAL WORKBOOK

Build a first creator experiment

An eight-page guided project, inside the publication. No viral result required.

You have read the system. Now create one small operating record that someone else could inspect. Choose a
subject you can responsibly explain or demonstrate. Publish only if your permissions, privacy and account setup
are ready; a private prototype is a legitimate first stage.

Your output Completion standard
Define One audience problem and bounded claim A stranger can understand the intended use.
Prepare Brief, source notes and shot list Evidence and permissions are recorded.
Produce Three finished pieces Clear, truthful and technically usable.
Observe Comparable records and actual costs Definitions and windows are stated.
Decide Continue, revise or stop with reasons No result is relabeled to save the story.

Set the constraints first

For the example that follows, the creator tests small-space desk organization using existing possessions. The limit
is six hours and $10 of new spending. The purpose is to learn whether three specific explanations are useful, not to
claim professional organizing expertise or forecast income. The audience and figures are invented.

= Pick a lower-risk subject within your competence. Avoid medical, financial or legal promises you cannot
substantiate.

= Use one distribution surface initially. Verify its current rules and your actual access before choosing a revenue
route.

= Choose a primary observation and a stop condition before publishing. Your stop condition can be a time or
spending limit.

SAVE YOUR WORK

The next pages contain local fillable PDF fields. Save a separate copy and reopen it to check persistence. Nothing
is submitted to Rhinohead. Use extra paper or a linked working document if you need more room.
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A completed brief before the blank form

lllustrative example: a useful claim small enough to test.

Decision Filled example Why it is bounded

Audience People sharing a small desk at home A concrete situation, not “everyone.”
Question Can | clear one work zone using what | own? One zone, no purchase promise.

Claim | can show how | sorted my own desk Personal demonstration, not a universal fix.
Evidence Same-angle before/after; object list The viewer can inspect the change.

Limits No durability claim; cables remain awkward The unresolved part is visible.

The script to record

“l kept losing my notebook under things | wasn't using. I'm testing one clear work zone without buying storage.
Here is everything on the desk. | moved occasional-use items aside, grouped the daily tools and returned only the
ones | used today. Here is the same angle afterward. The cable problem is still unresolved, and | don't know
whether this stays clear next week. Try one zone and record what returns.”

Three pieces, one useful question

= Piece A: show the complete before/process/after demonstration. Main task: explain the method clearly.
= Piece B: answer one real confusion from a viewer or your private reviewer. Do not invent testimonials.

= Piece C: show the seven-day follow-up, including regression or failure. New evidence may change the original
conclusion.

Keep the creative files and a record of what changed. If no one asks a question, ask a willing reviewer what was
unclear and label that feedback accurately. The plan does not require faking demand to maintain a posting
schedule.

MONETIZATION DECISION

For this first example, direct revenue is deliberately zero. The creator first checks whether the explanation is useful.
Adding an affiliate link solely to make the spreadsheet look like a business would distort the experiment.
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An honest first result can be zero

Synthetic dataset for arithmetic and interpretation. No real creator is represented.

600

>

400

w

300

c [

SYNTHETIC / Reported views per piece at seven days / Direct revenue: $0.

Piece / 7-day window Observed in this invented example Cost and interpretation

A/ process 600 views; 12 saves; 0 sales A 2% saves/views rate, not unique-person
demand.

B / clarification 400 views; 12 saves; 0 sales 3% on a smaller denominator.

C / follow-up 300 views; 6 saves; 0 sales 2%; no proof of a causal difference.

Whole project 1,300 views; 30 save events; $0 revenue Six hours plus $6 cash spent.

At an invented $20/hour owner-time allowance, six hours cost $120 economically. Add $6 cash: the simplified
economic result is -$126, with no direct revenue. Cash result is -$6. Different definitions answer different
questions; neither is a secretly profitable business.

Piece B has the largest saves/views rate, but the pieces differ in subject, timing and exposure. With no random
assignment or repeated comparable tests, we cannot say its opening caused the difference. The three posts do not
estimate the probability of future success.

A DEFENSIBLE NEXT DECISION

Proposed: repeat the clarification format once on another genuine problem within a two-hour cap, keeping the
measurement definition constant. Stop or revise if the work is not useful enough to justify its cost. This is a chosen
learning rule, not a statistical conclusion.
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01 / Define the useful job

Complete this before writing a hook. Keep the claim within your evidence.

Name the person and situation you understand. Write the question they need answered. Then state what you can
actually demonstrate, what you cannot yet know and what would make the experiment too expensive.

PERSON + SITUATION / WHAT ARE THEY TRYING TO DO?
ONE QUESTION + YOUR BOUNDED CLAIM

SOURCE URLS / ACCESS DATE / WHAT EACH SOURCE SUPPORTS

UNKNOWN OR LIMITATION / WHAT WOULD CHANGE YOUR VIEW?

PRIMARY OBSERVATION / WINDOW / CASH CAP / HOURS CAP

CHECK YOUR BRIEF

If your claim needs a qualification to stay true, put that qualification in the content. If you cannot obtain the evidence,
narrow the claim. Do not store passwords, government IDs or customer personal data in this PDF.
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02 / Prepare and produce
Turn the brief into footage that supports the explanation.

Use the question, method, demonstration, limitation and next-action sequence. Describe the shot beside the
words. Test a short recording before completing all three pieces.

SCRIPT / WHAT YOU WILL SAY + WHAT THE VIEWER WILL SEE

OUTSIDE ASSETS / PERMISSION OR LICENSE / REQUIRED DISCLOSURE

AUDIO / CAPTIONS / FACT CHECK / PRIVACY / EXPORT CHECK

THREE PIECES / FILE OR URL / DATE / MINUTES WORKED / CASH SPENT

IF YOU GET STUCK

No footage: reduce the demonstration to one action. Unclear audio: move closer and reduce room noise. No
evidence: remove or narrow the claim. No permission: replace the asset. No engagement: record the result; do not
buy a response.
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03 / Trace the money and obligations

You can complete this page with “not eligible” or “not monetized.”

Choose a potential income stream only after checking its current terms and your account. Identify the payer and the qualifying
event. Record a direct official source and the date. Do not turn a public earnings claim into an assumption about your account.

ROUTE / PAYER / QUALIFYING EVENT / ELIGIBILITY STATUS + SOURCE

RATE OR BASIS / APPROVAL / RIGHTS / RETURNS / CAP / DEADLINE

ESTIMATED / FINALIZED / PENDING / RECEIVED / CURRENCY + DATES

REVENUE - VARIABLE CASH - FIXED ALLOCATION - OWNER TIME = RESULT

DISCLOSURE / DELIVERY OBLIGATIONS / ACCEPT, REVISE OR DECLINE + WHY

CHECK THE ARITHMETIC

Do not count a product's sale value as your affiliate commission, a charity donation as personal earnings or an unpaid balance
as bank cash. Match each receipt to its payer and statement so the same income is not counted twice.
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04 / Review the result without spin

Use the same window and definitions. Describe differences before explaining them.

PIECES A/ B/ C: URL, WINDOW, METRIC, DEFINITION, NUMERATOR, DENOMINATOR

SPECIFIC FEEDBACK / WHO SAID IT / WHAT YOU ACTUALLY CHANGED

TOTAL CASH RESULT / HOURS / OWNER-TIME ALLOWANCE / ECONOMIC RESULT

OBSERVATION / POSSIBLE EXPLANATION / WHAT THE DATA CANNOT SHOW

CONTINUE, REVISE OR STOP / NEXT CHANGE / NEW CASH + TIME CAP

A ZERO IS A VALID ENTRY

No views, no sales, no sponsor and no access are information. They do not prove that a whole business model is
impossible. They do mean you should avoid presenting this attempt as evidence that it works.
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Finish with a decision, not a fantasy

A proposed 30-day sequence. Adjust it to your capacity and subject.

Window Work Exit condition

Days 1-3 Choose question, source it, set caps A brief you can defend.

Days 4-10 Make and review three pieces Clear, truthful, usable assets.

Days 11-17 Publish if ready; record consistent windows Comparable observations, not selected
screenshots.

Days 18-24 Inspect costs, feedback and eligibility An honest account of the attempt.

Days 25-30 Revise one thing, continue or stop A written decision within the remaining cap.

The final review

= Can another person trace the main claim to its source or demonstration?

= Are paid relationships, limitations and illustrative numbers labeled?

= Can you find the original assets and permission record?

= Do your rates have a denominator and your comparisons have a window?

= Have you separated revenue, cash receipt and economic result?

= Does the next action follow from what you observed rather than what you hoped?

A completed project may justify another small test. It may also reveal that the subject, workflow or economics do

not suit you. Both are more useful than buying a new promise because the last one failed. Keep the record; it is the
beginning of judgment you can improve.

RHINOHEAD LABS

Don't follow a formula. Understand the system.
We investigate before you invest.
Know More. Build Better.
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Follow the source. Check the scope.

Links reviewed October 18, 2026. Primary does not mean independent.

F01 / How TikTok recommends videos #ForYou
TikTok Newsroom / 2020-06-18 / Platform primary explanation

Supports: Dated explanation of For You personalization, user interactions, content information, weighting, diversity and recommendation eligibility. Limit:
Company account of its system, not an independent audit. The article is from 2020; no weights, universal creator thresholds or guaranteed distribution
stages are disclosed.

newsroom.tiktok.com/how-tiktok-recommends-videos-foryou?lang=en-AU

F02 / How YouTube recommendations work
YouTube Help / Undated living documentation / Platform primary documentation

Supports: Distinct recommendation surfaces, viewing and search histories, feedback and satisfaction surveys. Limit: Company description;
implementation and relative signal weights are not public. Documentation can change.

support.google.com/youtube/answer/16089387?hl=en

F03 / How Al Influences What You See on Facebook and Instagram
Meta Newsroom / 2023-06-29 / Platform primary explanation

Supports: Use of multiple predictions, sharing and survey feedback, different ranking systems, and content-distribution controls. Limit: Dated company
explanation, not independent validation or a complete description of current ranking. No universal signal formula is provided.

about.fb.com/news/2023/06/how-ai-ranks-content-on-facebook-and-instagram/

FO04 / Nine Ways to Reduce Cognitive Load in Multimedia Learning
Educational Psychologist; Richard E. Mayer and Roxana Moreno / 2003 / Peer-reviewed theory and research synthesis

Supports: Limited processing capacity and instructional-design methods for reducing cognitive overload. Limit: Learning and comprehension evidence,
not a trial of TikTok retention or a universal short-video editing rule. Hosted copy of the original scholarly paper.

carpentries.github.io/instructor-training/files/papers/mayer-reduce-cognitive-load-2003.pdf

FO05 / Measure key moments for audience retention
YouTube Help / Undated living documentation / Platform primary documentation

Supports: Definitions and interpretations of retention curves, intro retention, top moments, spikes, dips and audience segmentation. Limit: A curve
records playback patterns, not the psychological cause of each pattern. Feature availability, minimum observations and metrics can change.

support.google.com/youtube/answer/9314415?hl=en

F06 / The psychology of curiosity: A review and reinterpretation
Psychological Bulletin; George Loewenstein / 1994 / Peer-reviewed theoretical review

Supports: Information-gap account of curiosity and its conceptual limits. Limit: A theory and review, not direct evidence that a particular hook increases
short-video performance. No algorithm or universal hook-length claim.

doi.org/10.1037/0033-2909.116.1.75
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Follow the source. Check the scope.

Links reviewed October 18, 2026. Primary does not mean independent.

FO07 / What Makes Online Content Viral?
Journal of Marketing Research; Jonah Berger and Katherine L. Milkman / 2012 / Peer-reviewed empirical research; author-hosted manuscript

Supports: New York Times most-emailed article analysis and laboratory experiments concerning emotion, activation and transmission. Limit: The field
outcome is article emailing in 2008, not TikTok shares, revenue or recommendation reach. Observational field associations and experimental findings
must be distinguished.

jonahberger.com/wp-content/uploads/2013/02/ViralityB.pdf

F08 / Experimental Study of Inequality and Unpredictability in an Artificial Cultural Market
Science; Matthew J. Salganik, Peter Sheridan Dodds and Duncan J. Watts / 2006-02-10 / Peer-reviewed randomized experiment with supporting materials

Supports: Music Lab independent-choice and social-influence conditions; inequality and unpredictability in song-download outcomes. Limit: An artificial
music market. It does not estimate the size of social-proof effects on TikTok or establish that popularity equals learning quality.

www.princeton.edu/~mjs3/salganik_dodds_watts06_full.pdf

F09 / Understand new, casual, & regular viewers
YouTube Help / Undated living documentation / Platform primary documentation

Supports: Audience-watch-behavior segments, active audience versus subscribers and consistent content suggestions. Limit: The segments are
platform definitions, not universal customer categories or independent causal drivers of reach. The documentation says audience segments do not affect
reach or monetization.

support.google.com/youtube/answer/10246996?hl=en

F10 / Get inspired with Creator Search Insights
TikTok Newsroom / 2024-03-13 / Platform primary product announcement

Supports: Search-topic discovery and content gaps in the Creator Search Insights launch. Limit: Historical launch announcement, with availability limited
to selected regions at launch. Search interest does not demonstrate purchase intent or guarantee content distribution.

newsroom.tiktok.com/creator-search-insights

F11 / How YouTube search works
YouTube Help / Undated living documentation / Platform primary documentation

Supports: Search relevance, engagement, quality, query matching and personalized results. Limit: Company-level explanation rather than a reproducible
ranking equation. Search results differ by user and can change.

support.google.com/youtube/answer/16090438?hl=en

F12 / Impressions & click-through-rate FAQs
YouTube Help / Undated living documentation / Platform primary documentation

Supports: Registered-impression CTR, audience and traffic-source differences, and cautions about small samples and sequential packaging changes.
Limit: The metric covers a subset of views and differs by content and surface. Its broad platform ranges are not performance targets for an individual
channel.

support.google.com/youtube/answer/7628154?hl=en

KNOW MORE. BUILD BETTER. WORKING EDITION / 18 OCT 2026 / 66 / 76


https://jonahberger.com/wp-content/uploads/2013/02/ViralityB.pdf
https://www.princeton.edu/~mjs3/salganik_dodds_watts06_full.pdf
https://support.google.com/youtube/answer/10246996?hl=en
https://newsroom.tiktok.com/creator-search-insights
https://support.google.com/youtube/answer/16090438?hl=en
https://support.google.com/youtube/answer/7628154?hl=en

R / RHINOHEAD LABS SOURCES / SCOPE & LIMITATIONS

INDEPENDENT RESEARCH & DIGITAL INTELLIGENCE

REFERENCE REGISTER / 13-18 OF 72

Follow the source. Check the scope.

Links reviewed October 18, 2026. Primary does not mean independent.

F13 / A/B test titles & thumbnails
YouTube Help / Undated living documentation / Platform primary documentation

Supports: Up to three concurrent title, thumbnail or combined variants; watch-time-share results; eligibility and inconclusive outcomes. Limit: Not
available for Shorts; requires eligible content and advanced features on desktop. A result concerns the tested video and viewers, not all future videos.

support.google.com/youtube/answer/16391400?hl=en

F14/5.3.3.1. Completely randomized designs
NIST/SEMATECH e-Handbook of Statistical Methods / Undated living handbook / Public technical primary reference

Supports: Random assignment of factor levels to experimental units and replication in experimental design. Limit: General statistical guidance, not a
creator-platform field experiment. Most organic-post comparisons lack random viewer assignment.

www.itl.nist.gov/div898/handbook/pri/section3/pri331.htm

P01/ Add or remove access to your YouTube channel with channel permissions
YouTube Help / Not stated; current help page / Primary platform documentation

Supports: Collaborator permissions, role differences and password separation Limit: Capability list can change; platform-specific, not a universal security
standard.

support.google.com/youtube/answer/9481328?hl=en

P02 / Types of TikTok accounts
TikTok Business Resource Centre / Updated May 2026 / Primary platform documentation
Supports: Personal, Business, Organization and advertising account distinctions Limit: Account type descriptions do not establish monetization eligibility.

ads.tiktok.com/resources/help/article/tiktok-and-tiktok-business-account-types

P03 / Programa Creator Rewards (official Spanish help edition)
TikTok Support / Not stated / Primary platform documentation

Supports: Creator Rewards baseline account and video requirements Limit: English direct fetch was robots-blocked; official Spanish full text and English
TikTok newsroom cross-check used. Country/account conditions require recheck.

support.tiktok.com/es/business-and-creator/creator-rewards-program/creator-rewards-program?...

P04 / How rewards work (official Polish help edition)
TikTok Support / Not stated / Primary platform documentation

Supports: Qualified views, RPM, standard/additional rewards and eligible post timing Limit: Localized official text inspected; English direct fetch was
robots-blocked. No universal RPM or typical payout established.

support.tiktok.com/pl/business-and-creator/creator-rewards-program/how-rewards-work?lang=en
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Follow the source. Check the scope.

Links reviewed October 18, 2026. Primary does not mean independent.

P05 / How is the Creator Rewards Program different from the TikTok Creator Fund?
TikTok Support / Not stated / Primary platform documentation
Supports: Rewards originality and sponsored/Duet/Stitch exclusions Limit: Summary of program differences, not the complete participation agreement.

support.tiktok.com/en/business-and-creator/creator-rewards-program/how-is-the-creator-rewar...

P06 / Creator Eligibility Policy (United States)
TikTok Shop Academy / 2026-09-25 / Primary platform policy

Supports: Affiliate, Marketing and Official creator roles; entry and pilot conditions Limit: US-specific; access can vary by account, pilot or enforcement
status. Not seller registration instructions.

seller-us.tiktok.com/university/essay?default_language=en&knowledge_id=6939143037667118

P07 / Check Commission Orders
TikTok Shop Academy / 2025-11-26 / Primary platform documentation

Supports: Unsettled, settled and refunded commission statuses Limit: Page uses variable settlement periods; not used to claim a fixed current payout
delay.

seller-us.tiktok.com/university/essay?knowledge_id=10012330&lang=en

P08 / Video Gifts on TikTok
TikTok Support / Not stated / Primary platform documentation

Supports: Video Gifts access, Diamonds and excluded post types Limit: Reviewed via indexed English full text; no fixed Coins-to-cash conversion
established.

support.tiktok.com/en/business-and-creator/video-gifts-on-tiktok/video-gifts-on-tiktok ?lang=id

P09 / Subscription Expansion: Enabling More Creators to Enhance Relationships With Their Communities
TikTok Newsroom / 2024-09-23 / Primary product announcement

Supports: Subscription business mechanism and expansion beyond LIVE Limit: Historical announcement; not proof of current universal access or a
current revenue share.

newsroom.tiktok.com/empowering-creators-and-fostering-communities-with-the-expanded-subscri...

P10 / Create and manage Series
TikTok Support / Not stated / Primary platform documentation
Supports: Series creation, video collection limits and review Limit: Does not establish demand, buyer outcomes or typical net earnings.

support.tiktok.com/en/business-and-creator/tiktok-series/create-and-manage-series
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Follow the source. Check the scope.

Links reviewed October 18, 2026. Primary does not mean independent.

P11/ TikTok One
TikTok Support / Not stated / Primary platform documentation
Supports: Brand collaboration platform and baseline eligibility Limit: Explicit regional variations; marketplace admission does not guarantee a brand deal.

support.tiktok.com/en/business-and-creator/tiktok-one/tiktok-one

P12 / Test Content With Non-Followers Using Trial Reels
Meta Newsroom / 2024-12-10; updated 2025-06-26 / Primary product announcement
Supports: Trial distribution, visibility, metrics and automatic sharing Limit: A product explanation, not a randomized test or guarantee of reach.

about.fb.com/news/2024/12/trial-reels-try-content-non-followers-first-see-what-perfoms-best/

P13 / Inspiring Creativity That Brings People Together
Meta Newsroom / Adam Mosseri / 2025-06-12; updated 2025-06-26 / Primary company analysis and announcement

Supports: Trial Reels adoption and reported creator outcomes Limit: Company-controlled observational before/after analysis; not independent causal
evidence or typical earnings.

about.fb.com/news/2025/06/inspiring-creativity-that-brings-people-together/

P14 / Earn Money on Instagram With Gifts
Meta Newsroom / 2023-02-08; updated 2023-02-16 / Primary product announcement

Supports: Gifts mechanism and Professional Dashboard eligibility check Limit: Historical launch; no 2026 follower threshold inferred. Instagram Help
rate-limited during review.

about.fb.com/news/2023/02/earn-money-on-instagram-with-gifts/

P15 / New Ways for Creators to Connect With Subscribers on Instagram
Meta Newsroom / 2022-07-14; updated 2023-05-01 / Primary product announcement

Supports: Subscriptions as a paid member-content mechanism Limit: Historical feature evidence only; past fee-waiver statements are not treated as
current terms.

about.fb.com/news/2022/07/new-ways-for-creators-to-connect-with-subscribers-on-instagram/

P16 / What are 'Engaged' Views on YouTube?
YouTube Blog / 2026-08-19 / Primary official platform announcement

Supports: August 24, 2026 first-frame views across formats, engaged/qualified distinctions and unchanged recommendations. Limit: Measurement
definitions do not establish creator earnings; read feature-specific qualification rules.

blog.youtube/inside-youtube/engaged-views-youtube-explained/
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Follow the source. Check the scope.

Links reviewed October 18, 2026. Primary does not mean independent.

P17 / YouTube partner earnings overview
YouTube Help / Not stated; current help page / Primary platform documentation

Supports: Watch Page, Shorts and Commerce revenue-share bases Limit: Percentages of defined net/allocated revenue; not universal RPMs or
guaranteed payments.

support.google.com/youtube/answer/72902?hl=en-ca

P18 / Overview of the expanded YouTube Partner Program
YouTube Help / Not stated; current help page / Primary platform documentation

Supports: Earlier access, feature map, thresholds and country conditions Limit: Individual feature eligibility still applies; future policy updates
cross-referenced separately.

support.google.com/youtube/answer/134292407?hl=en

P19 / YouTube Partner Program overview & eligibility
YouTube Help / Not stated; current help page / Primary platform documentation

Supports: Current ad-revenue thresholds and channel review Limit: Current rules distinguished from announced February 2027 changes; no acceptance
probability inferred.

support.google.com/youtube/answer/72851?hl=en

P20 / Changes to the YouTube Partner Program
YouTube Help / Announced 2026; effective 2027-02-01 / Primary policy announcement

Supports: 2027 entry thresholds, rolling Shorts Creator Pool eligibility and terms deadline Limit: Future-effective rules as of this edition. Falling below
Shorts threshold does not remove all YPP income or membership.

support.google.com/youtube/answer/128430097hl=en

P21 / Updates to the YouTube Partner Program - New earning opportunities & changes to eligibility
TeamYouTube / YouTube Help Community / 2026-08; update 2026-10-15 / Primary official announcement

Supports: Six-market invitation-based Shorts bonus pilot and variable offers Limit: Announcement does not imply a reader is invited or establish
universal bonus amounts.

support.google.com/youtube/blog/451804019/updates-to-the-youtube-partner-program-new-earnin...

P22 | Creator Revenue Sharing
X Help Center / Retirement announcement 2026 / Primary platform documentation

Supports: August 7 enroliment close and September 7, 2026 retirement Limit: Old threshold content remains beneath retirement notice; not presented as
the current entry route.

help.x.com/en/using-x/creator-revenue-sharing
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Follow the source. Check the scope.

Links reviewed October 18, 2026. Primary does not mean independent.

P23 / Original Content Rewards
X Help Center / Not stated; 2026 program / Primary platform policy

Supports: New program, application conditions, qualified impressions and exclusions Limit: Dynamic requirements and discretionary admission; no
typical payout or stable rate established.

help.x.com/en/using-x/original-content-rewards

P24 /| About Creator Subscriptions
X Help Center / Not stated / Primary platform documentation

Supports: Recurring subscription mechanism, prices and platform fees Limit: Some FAQ answers not exposed in fetched text; no complete current
eligibility or net-share schedule asserted.

help.x.com/en/using-x/subscriptions-creator

P25 / Monetization for All

Twitch Blog / 2026-05-13 / Primary product announcement

Supports: Global feature access distinguished from Affiliate/Partner cash payout Limit: Tool access is not payout eligibility; onboarding conditions apply.
blog.twitch.tv/en/2026/05/13/monetization-for-all/

P26 / Twitch Affiliate Program FAQ
Twitch Help / Not stated; current help page / Primary platform documentation

Supports: Affiliate followers, hours, days and audience requirements Limit: Dashboard and current terms govern actual account status; no earnings
distribution established.

help.twitch.tv/s/article/twitch-affiliate-program-faq

P27 | How to become a KICK Partner and how KICK streaming works (English)
KICK Help Center / 2026-06-26 / Primary platform documentation

Supports: Entry subscription access, five streamed hours and advertised 95/5 split Limit: Terminology conflicts with separate Partner Program page;
translated editions add a follower condition. Explicitly unresolved.

help.kick.com/en/articles/12273402-how-to-become-a-kick-partner-and-how-kick-streaming-works

P28 / Como convertirte en KICK Affiliate y como funciona el streaming en KICK (Spanish)
KICK Help Center / 2026; exact date not extracted / Primary platform documentation

Supports: Translated entry guide listing five hours plus 75 followers Limit: Conflicts with English guide; cited to expose uncertainty rather than choose an
unsupported universal threshold.

help.kick.com/es/articles/12273402-como-convertirte-en-kick-affiliate-y-como-funciona-el-st...
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P29 / How to join the KICK partner program
KICK Help Center / 2026-07-07 / Primary platform documentation

Supports: Separate per-stream Partner Program application requirements Limit: Meeting requirements does not guarantee acceptance; no standard
hourly pay given.

help.kick.com/en/articles/8894103-how-to-join-the-kick-partner-program

P30 / Content tab analytics tips - Video
YouTube Help / Not stated / Primary platform documentation

Supports: Thumbnail impressions, CTR, format comparison and duration Limit: Platform definitions; not universal performance targets or causal ranking
model.

support.google.com/youtube/answer/12942217?co=YOUTUBE

P31/ Understand your YouTube engagement

YouTube Help / Not stated / Primary platform documentation

Supports: Watch time, average duration and audience retention reports Limit: Descriptive metrics do not by themselves explain causes.
support.google.com/youtube/answer/9313698?hl=en

P32 / Understand ad revenue analytics
YouTube Help / Not stated / Primary platform documentation

Supports: RPM versus CPM, included revenue and excluded outside income Limit: Definitions not typical earning benchmarks; content and geography
vary.
support.google.com/youtube/answer/9314357 ?hl=en

C01/ How Ryan Trahan used his following to raise over $11 million for St. Jude
YouTube Official Blog / 2025-08-20 / Primary platform-published creator interview

Supports: 2025 50 States in 50 Days format, 50 daily videos, donor-triggered story changes and creator explanation. Limit: Creator self-report published
by commercially interested platform; no counterfactual, itemized production budget or audited creator finances.

blog.youtube/creator-and-artist-stories/ryan-trahan-50-states-50-days/

C02 / 50 States in 50 Days fundraising campaign
St. Jude Children's Research Hospital / ALSAC / Undated; campaign refers to summer 2025 / Primary beneficiary campaign page

Supports: Public donation leaderboard and donation-recognition incentives. Limit: Page and total can change; donor amounts are not a disclosed creator
sponsorship fee; no creator settlement or sponsor return.

50-states-in-50-days.experience.stjude.org/
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C03 / St. Jude Inspire, Summer 2026: Journey of Hope
St. Jude Children's Research Hospital / ALSAC / Summer 2026 / Primary beneficiary publication

Supports: Reports more than $11.5 million donations from the 2025 Trahan/Pham campaign. Limit: Charity-reported campaign donations; not creator
earnings, net fundraising after all costs, or attribution study.

www.stjude.org/content/dam/en_US/alsac/media-publishing-assets/sji-mag/sji-pdfs/SJI_Summer2...

C04 / Duolingo Q4 / FY 2024 Shareholder Letter
Duolingo Investor Relations / 2025-02-27; reporting period ended 2024-12-31 / Primary company shareholder letter

Supports: Q4 2024 active users and paid subscribers; FY2024 revenue; management account of product, marketing and conversion experiments. Limit:
Company metrics use stated definitions; campaign causal contribution not isolated; historical period, not latest available result.

duolingo.gcs-web.com/static-files/99006c40-d8cf-41ca-b5b1-c5cb1fa5ba88

C05 / Inside the Duolingo Company Handbook
Duolingo Blog / 2025; article references valuation as of 2025-01-28 / Primary company culture statement

Supports: Management principles, experimentation and long-term thinking. Limit: An account of company culture and intended process; not independent
verification of execution or transferable results.

blog.duolingo.com/handbook/

C06 / Duolingo Reports Fourth Quarter and Full Year 2025 Results
Duolingo Investor Relations / 2026-02-26 / Primary company earnings announcement

Supports: Above 50 million DAUs, above $1 billion annual bookings and 2026 strategic priorities as announced on this date. Limit: Bookings are not
revenue; aggregate company outcome, not campaign incrementality; strategic priorities are forward-looking.

investors.duolingo.com/node/11641/pdf

C07 / Streamer | Kai Cenat - Mafiathon 2 account
Kai Cenat official website / Undated page; describes 2024-11-01 to 2024-11-30 event / Primary creator-controlled account

Supports: Creator-reported 728,535 subscribers, continuous event, guests and announced school allocation. Limit: Not independent audit, payout
statement, proof of funds transferred or complete revenue mix. Case deliberately uses dated 2024 event; no course-sales claim.

www.kaicenat.com/

C08 / An Update to Several Streamer Payout Programs
Twitch Blog / 2024-01-24 / Primary platform payout announcement

Supports: 2024 net subscription revenue-share tiers and country-based Prime Gaming fixed payout model. Limit: Historical announced rules; not a
particular creator contract or current fee quotation. Does not disclose Cenat's event payout.

blog.twitch.tv/en/2024/01/24/an-update-to-several-streamer-payout-programs/
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C09 / Know your community: Where do my Subs come from?
Twitch Blog / 2021-12-09 / Primary platform analytics explanation

Supports: Geographic subscription breakdown and relation to local subscription pricing. Limit: Explains mechanism; no creator-specific mix, payout or
present retail-price table.

blog.twitch.tv/en/2021/12/09/know-your-community-where-do-my-subs-come-from/

C10 / Congratulations Khaby Lame for 100M followers, bringing joy to our global community
TikTok Newsroom / 2021-08-10 / Primary platform feature and creator interview

Supports: Historical follower milestone; creator's early low-view YouTube sketches and use of Stitch. Limit: Promotional platform profile and
retrospective creator account; incomplete failure archive; no creator-income data. Timeline includes apparent editorial inconsistencies, so unused
milestone dates are not reproduced.

newsroom.tiktok.com/congratulations-khaby-lame-for-100-m-followers-bringing-joy-to-our-glob...

C11 / UNICEF names Khaby Lame as a Goodwill Ambassador
UNICEF USA /2025-01-31 / Primary institutional appointment announcement

Supports: Advocacy appointment and description of silent household-hack comedy. Limit: Public advocacy role is not evidence of commercial fees,
personal wealth or content causal effectiveness.

www.unicefusa.org/press/unicef-names-khaby-lame-goodwill-ambassador?form=donate

C12 / There's a new BOSS in town: Introducing BOSS x Khaby
HUGO BOSS Group / 2022-06-18 / Primary brand collaboration announcement

Supports: Capsule collection, likeness logo, launch events and global online availability. Limit: Promotional account; no creator fee, royalty rate, contract
schedule, sales, incremental margin or sponsor ROI disclosed.

group.hugoboss.com/en/newsroom/news/news-detail/theres-a-new-boss-in-town-introducing-boss-...

C13 / It's Officially Official: Chipotle to Launch New Fajita Quesadilla Inspired by Viral TikTok Trend on March 2
Chipotle Mexican Grill Newsroom / 2023-02-27 / Primary brand launch announcement

Supports: Frost/Lee customization, related-content views, March launch, operational updates and training. Limit: Advertiser-reported aggregate content
metrics; no unique-viewer deduplication or causal test; does not disclose creator fees or profitability.

newsroom.chipotle.com/2023-02-27-ITS-OFFICIALLY-OFFICIAL-CHIPOTLE-TO-LAUNCH-NEW-FAJITA-QUES...

C14 / Chipotle's Fan-Favorite Carne Asada Is Back on the Grill for a Limited Time
Chipotle Mexican Grill Newsroom / 2023-09-13 / Primary brand announcement containing retrospective product result

Supports: Reports March fajita quesadilla launch nearly doubled quesadilla business at launch and produced two top digital-sales days. Limit: Undefined
launch comparison window and no product-level profit, creator compensation or isolated causal attribution.

newsroom.chipotle.com/2023-09-13-CHIPOTLES-FAN-FAVORITE-CARNE-ASADA-IS-BACK-ON-THE-GRILL-FO...
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C15 / Pepsi Dig In Partners With TikTok-Famous Food Reviewer Keith Lee
PepsiCo Newsroom / 2023-06-06 / Primary brand partnership announcement

Supports: Lee's participation in Restaurant Royalty nominations and consumer-reward campaign. Limit: Brand's description of its program; no creator
compensation or incremental restaurant-sales analysis disclosed.

www.pepsico.com/en/newsroom/press-releases/2023/pepsi-dig-in-partners-with-tiktok-famous-fo...

RO1 / Disclosures 101 for Social Media Influencers

Federal Trade Commission / November 2019 / Primary regulator guidance

Supports: Material connections, endorsement disclosure and truthful experience. Limit: U.S. staff guidance; not an exhaustive legal opinion for every
jurisdiction.

www.ftc.gov/business-guidance/resources/disclosures-101-social-media-influencers

R02 / Native Advertising: A Guide for Businesses
Federal Trade Commission / December 2015 / Primary regulator guidance

Supports: Commercial nature, editorial appearance and prominent advertising disclosure. Limit: Examples do not provide a legal safe harbor; proposed
Rhinohead firewall is our own policy design.

www.ftc.gov/business-guidance/resources/native-advertising-guide-businesses

R03 / What Photographers Should Know about Copyright
U.S. Copyright Office / Undated / Primary government explanation
Supports: Copyright protection for original photographs. Limit: Does not resolve fair use, likeness, music rights or a particular license.

www.copyright.gov/engage/photographers/

R04 / Payment thresholds
Google AdSense Help / Living documentation / Primary platform terms

Supports: Different payment and verification thresholds by reporting currency. Limit: Check the actual account; published thresholds do not establish
earnings or settlement certainty.

support.google.com/adsense/answer/1709871?hl=en

R05 / Content Rewards Terms of Service
Whop / Living terms; date not stated / Primary commercial terms

Supports: Seller-funded offers, approval, legitimate views, caps, deadlines and rights. Limit: Terms can change; campaign-specific terms and account
status also matter. Not evidence of typical profitability.

whop.com/content-rewards-terms-of-service/
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RO06 / Creator Fast Track: A New Way to Quickly Grow Your Audience and Earn Money on Facebook
Meta / March 2026 / Primary platform documentation or announcement

Supports: Content Monetization formats, qualified-view metrics and invite-only access. Limit: Not a representative payout study or evidence that the
reader is eligible. Account-specific terms may vary.

about.fb.com/news/2026/03/creator-fast-track-grow-your-audience-earn-money-on-facebook/

R07 / About Snapchat's Monetization Program
Snapchat Support / Living documentation / Primary platform documentation or announcement

Supports: Ad revenue sharing, invitation conditions and no paid third-party access. Limit: Not a representative payout study or evidence that the reader
is eligible. Account-specific terms may vary.

help.snapchat.com/hc/en-us/articles/14669003687444-About-Snapchat-s-Monetization-Program

R08 / How do Creator Subscriptions work for creators?
Snapchat Support / Living documentation / Primary platform documentation or announcement

Supports: Paid creator access offered to select creators. Limit: Not a representative payout study or evidence that the reader is eligible. Account-specific
terms may vary.

help.snapchat.com/hc/en-us/articles/48009542675604-How-do-Creator-Subscriptions-work-for-cr...

R09 / Start monetizing your podcasts and videos
Spotify for Creators / Living documentation / Primary platform documentation or announcement

Supports: Advertising, Premium video, podcast subscriptions and external memberships. Limit: Not a representative payout study or evidence that the
reader is eligible. Account-specific terms may vary.

creators.spotify.com/features/monetization

R10 / The Spotify Partner Program Expands to More Than 35 New Markets
Spotify Newsroom / 2026-09-17 / Primary platform documentation or announcement

Supports: September 2026 expansion; current country lists override older four-market FAQ wording. Limit: Not a representative payout study or evidence
that the reader is eligible. Account-specific terms may vary.

newsroom.spotify.com/2026-09-17/partner-program-expansion-global/

R11 / Twitch Partner Program Overview
Twitch Help / Living documentation / Primary platform documentation or announcement

Supports: Published US $0.01 per Bit used to Cheer for participating Partners; not every Bits-enabled transaction. Limit: Not a representative payout
study or evidence that the reader is eligible. Account-specific terms may vary.

help.twitch.tv/s/article/partner-program-overview
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